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VOICES

It is the new year and that 
means one of my favorite 
things — time for celebra-
tion! This month Kiwanis 
International celebrates 
its 104th anniversary. On 
January 21, 1915, the first 
Kiwanis club was started in 
Detroit, Michigan, United 
States. It was founded on 
the principles of fellowship, 
business connections and 
community service. 

Not long after Kiwanis 
got its start, Detroit Kiwa-
nians were looking for a 
project in which they could 
help an underprivileged 
child. They learned of a 
boy named Walter, whose 
mother could not provide 
properly for her son. Kiwa-
nians found their project 
and, ultimately, the mission 
of our organization. Club 
president Don Johnston 
said helping Walter was 
the best thing that ever 
happened to their club.

With a focus on service 
and more than a century of 
helping kids, Kiwanis has 
grown into one of the most 
respected service organiza-
tions in the world. Though 
times have changed there 
is continuity 
in our mission, 
now positioned 
as “Serving the 
Children of 
the World” and 
in our social 
media culture,  

#KidsNeedKiwanis.
This year, make plans to 

continue the celebration 
as we party in the house 
of Mickey at the Kiwanis 
International convention at 
Walt Disney World Resort, 
Florida, United States, June 
27-30. In addition to our
education sessions, elec-
tions and entertainment,
we will have our own Ki-
wanis Patio for socializing.

Perhaps what I look 
forward to most at this 
convention is the launch 
of the K.I.D.S. Awards, 
the Kiwanis Internation-
al Distinguished Service 
recognition program. What 
I have imagined for Kiwanis 
will become a reality. 
The awarding of trophies 
and pins will be based on 
elevating the goals of our 
strategic plan. We will have 
three tiers of awards for 
district, clubs and individu-
al members in four catego-
ries. In the months leading 
up to convention, you will 
be hearing more about the 
K.I.D.S. Awards.

Happy New Year to you
and your families. With 
faith and love, let’s strive 

to have an ex-
ceptional year 
by growing our 
membership, 
so we can offer 
more opportu-
nities to more 
children. 

In a recent conversation with 
a Kiwanis colleague, I realized 
how my membership in Ki-
wanis takes much more of my 
time than I had realized — or 
was willing to admit.

My club activities involved a 
couple meetings a month and 
perhaps a project or other ac-
tivity. Three to four hours max. 
I’m guessing most readers 
would point to a similar time 
commitment. After all, we are 
volunteers here. We can put 
in as much or as little to be a 
Kiwanian as we want.

If our Kiwanis clubs were 
storefront businesses, we’d 
have our open sign hanging 
in the window from 9 a.m. to 
5 p.m. each day, if that much. 
Remember, as Kiwanians, we 
can put in as much or as little 
effort as we want.

But here’s where the conver-
sation got interesting. In our 
instant gratification economy 
today, the customer ultimately 
determines delivery hours for 
goods and services. For most 
Kiwanis clubs, the customers 
are the children, the youth, 
the seniors and the families 
we help in our communities. 
While we might think our work 
is limited to those few hours 
I’ve noted previ-
ously, I realized it 
is much more.

The books and 
school supplies 
we provided to 
children are being 
used beyond the 

hours of the school day. Our 
park clean-up benefits pic-
nickers and hikers for days and 
weeks, and the playground we 
built is being played on vir-
tually every daylight hour for 
years to come. I recall deliver-
ing beds to a family with four 
children who previously had 
been sleeping on the floor. 
Years later, while I slept, those 
mattresses continued to pro-
vide comfort. And of course, 
the tetanus immunizations 
and clean birthing education 
we are funding through The 
Eliminate Project take place 
in virtually every time zone of 
the world, 24/7.

My realization was that 
Kiwanis service doesn’t fit 
neatly into a 9-to-5 box. It may 
be delivered initially during 
some convenient time frame, 
but the impact of our service 
continues around the clock.

Being a Kiwanian actually 
is a 24-hours-a-day, 7-days-
a-week experience. While 
the communities we serve 
may demand that, they also 
need that. And that should 
be OK. After all, we’re here to 
serve, and that’s what Kiwanis 
service looks like. 

The next time you serve as 
a Kiwanian, take 
time to reflect on 
who, how and 
when the service 
recipients will 
benefit.

Thank you for 
serving.

Celebration for a new year 9-to-5 Kiwanis
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Letters 
READERS OF KIWANIS MAGAZINE AND ITS BLOGS RESPOND TO RECENT FEATURES. JOIN THE CONVERSATIONS 

AT KIWANISMAGAZINE.ORG OR EMAIL MAGAZINE@KIWANIS.ORG.

Five favorite fundraisers
I just wanted to share a fundraiser the 
Mount Sterling, Kentucky, Kiwanis Club 
has that tops your list. It is a formal gala. 
This year was our 5th annual event. We 
have 300 attendees and raise a gross 
amount of US$57,000 with a net of 
$44,000. We are a town of 7,000 and 
club size of 60.

As an aside, our only other fundraiser 
is a pancake breakfast. We had about 
800 guests and grossed $16,000 this 
year while netting $12,000.

Not bad for small town folks.

Darrell Mandrell
Kiwanis Club of Mount Sterling, Kentucky

The Kiwanis Club of Wood River Town-
ship, Illinois, is a club of 49 members, 
and we have had a fundraiser for more 
than 30 years, which has become a 
hometown tradition to a great deal of 
people. We have four BBQs each year, 
cooking more than 3,000 pounds of 

pork each time and serving a total of 
1,200 hot dogs in three days. We take in 
more than US$20,000 each cook.

We have a cook on the Saturday 
before Super Bowl. We cook about 
1,500 pounds of pork, and we sell the 
chopped pork in pounds and roasts. We 
average more than $6,000 for one day. 
We also sell our homemade BBQ sauce.

Bill Jacobs
Kiwanis Club of Wood River Township

The Kiwanis Club of Palm Beach Aruba 
has organized a Carnival masquerade 
party — one night with 1,500 guests — 
for the past 22 years. Our club member-
ship is 56, and we raised US$120,000. 
We also have an auction night, raising 
another $40,000, and a nostalgia party 
for yet another $30,000. So, the total 
funds raised is approximately $190,000.

We love what we do for our commu-
nities.

Patrick Melchiors
Kiwanis Club of Palm Beach Aruba

For 62 years, the Kiwanis Club of 
Mendon, Michigan — a village of 900 
and a club membership of 20 — has 
produced the Kiwanis Showboat. It’s a 
variety show of local talent featuring 
music and comedy. This year’s show will 
mimic “The Muppet Show.”

Three nights of shows grossed more 
than US$10,000 this past year in ticket 
and advertising sales, which provided 
us with $8,500 in project money.

Dale A. Eickhoff
Kiwanis Club of Mendon, Michigan

Building for the future
Restoring the South 10th Street Park is 
such an amazing gift to the Coos Bay, 
Oregon, community! It is not easy to do 
all of the legwork, fundraising and refur-
bishing of a park such as this one. I want 
to say thank you to the Marshfield High 
School Key Club members for all your 
dedication and hard work. Great job!

Logan Whitsitt

OC TOBER/NOVEMBER 2018  31     30   K IWANISMAGAZINE.ORG

FIVE FAVORITE 
FUNDRAISERS
KIWANIS CLUBS AROUND THE WORLD ARE GETTING CREATIVE 

WITH THEIR FUNDRAISING. THESE SUCCESSFUL MONEYMAKERS 
COULD OFFER INSPIRATION FOR YOUR CLUB.

I t’s an age-old problem: You’ve got to 
make money to spend money. Your 
club is no different than the next when 

it comes to money. Everyone needs some. 
The more, the better.

Over the years here at Kiwanis maga-
zine, we’ve seen our share of great fund-
raising events. We’ve had our taste buds 
tantalized with incredible food festivals 
and we’ve been 
wowed by one 
sporting activity 
after another, from 
one side of the 
world to the other. 
It seems Kiwanians 
have some unique 
and fun ideas when 

it comes to bringing in the cash, and we 
wanted to highlight a few of our favorites.

Some of the best fundraisers out there 
are annual events with decades under their 
belts. Others are quite new and still knock 
our socks off. 

What are you doing in your community 
to not only make people aware of your Ki-
wanis club, but also to make some money 

to help provide 
service to children 
and families?

We hope you’ll 
get some inspira-
tion from a few of 
our favorites. Go 
raise some money. 
And have fun!

DINNER IN WHITE
Kiwanis Club of Nürnberg-Franken, Germany
Elegant white-themed meals raise money for a hospice service for ter-
minally ill children. The event raises awareness for Kiwanis as well.

Estimated amount raised: 4,000 euros

Estimated attendance: More than 100

Tips for your club: Create enthusiasm through word-of-mouth adver-
tising, fliers with information about the event and your club. Stage the 
event in an area that has heavy foot traffic so others are intrigued.

FUNDRAISING

We believe all kids are created equal. 

play environments using inclusive playground equipment that 

welcome kids and families of all abilities to learn, play and grow 

together. 

community at playlsi.com, or call 888.438.6574 or 763.972.5200.
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We believe all kids are created equal. That’s why we create 

play environments using inclusive playground equipment that 

welcome kids and families of all abilities to learn, play and grow 

together. Learn more about bringing inclusive play to your 

community at playlsi.com, or call 888.438.6574 or 763.972.5200.

The Kiwanis Club of Mankato and 
North Mankato Fallenstein Playground 

were recipients of the 
2017 Legacy of Play contest

through Landscape Structures
and Kiwanis International.
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Key Club was born in 1925. It 
was a pilot designed to bring 

some of the “key” students of Cal-
ifornia’s Sacramento High School 
into a club that would develop 
leadership skills and character 
through students helping others. 
It was intended to be a positive 
alternative to the high school 
“fraternities” of the day, many of 
which were identified as sources 
of bad life habits like smoking 
and drinking. The high school 
leaders quickly became role 
models among fellow students 
and became the start of some-
thing that would engage and 
empower millions of young 
leaders for many decades.

By 1944, there were 81 Key 
Clubs, and 44 were in Florida. 
G. Harold Martin, a Fort Lau-
derdale judge, Kiwanian and 
early Key Club advocate and 
champion, delivered remarks 
to the 6th annual convention of 
Florida Key Clubs, justifying why 
Key Club was a valuable way to 
develop youth leaders of the day. 

Martin described youth as hav-
ing three qualities: independence, 
self-reliance and being experimen-
tal. He observed that youth lead-
ers, despite all their good quali-
ties, showed a tendency to “revolt 
against convention and the weight 

of external authority.” He said 
that the youth, being independent, 
wants to “know if what he does 
will work and if he can get away 
with it.” Martin observed that in 
being self-reliant, the youth “likes 
to think for himself … and in 
doing things, he wants to be a suc-
cess.” And he noted that in being 
experimental, “he will experiment 
with danger, with sex, with drink-
ing and smoking. It is youth’s way 

of learning about life and adjust-
ing himself to it. He wants to build 
on his own experience and not 
that of others. To youth, it is more 
exciting to rediscover known facts 
than to start with them.”

Martin drew these comments 
to a conclusion, saying: “For the 
most part, these are admirable 
qualities. They contain great hope. 
But they also contain grave dan-

ger. For these youthful qualities 
lack one essential ingredient. They 
need direction.”

Although he didn’t use the term 
“student-led,” he clearly made the 
case for this idea, laying the foun-
dation of present-day Key Club 
leadership development. In Mar-
tin’s own words, the reason we 
have structured the Key Club lead-
ership model is “to give direction 
to these great qualities of youth; to 

make those qualities effective 
in a constructive way.”

Students leading students is 
now embedded in every club 
and every service leadership 
program Kiwanis delivers 
for students. In the clubs, 
divisions, districts and in the 
international organizations, 
the students elect their leaders. 
That’s the first requirement 
for being student-led. If adults 
are choosing the officers, the 

prerequisite isn’t met.
Student-led means students 

leading students, but it does not 
mean students having complete 
control.

Secondly, being student-led 
includes learning. They are 
students not just because they 
are school-age, they are students 
of leadership. Learning develops 
leadership skills such as planning, 

VOICES

Student-led 
THE FOUNDATION FOR KIWANIS YOUTH LEADERSHIP
By Stan Soderstrom, Executive Director, Kiwanis International
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cooperation, public speaking, time 
management, relationship build-
ing, conflict resolution, respect for 
others, communication, pursuit of 
excellence … everything that con-
tributes to personal development 
as well as learning to be part of a 
community. Student-led requires 
learning that produces personal 
growth in the youth leader — and 
that the youth leader accept that 
responsibility and demonstrate 
willingness to grow.

Third, being student-led re-
quires adequate adult mentoring. 
Counselors, advisors, teachers and 
Kiwanis members all can provide 
this, but mentoring calls for more 
than reading from a how-to man-
ual. It needs to be real life, real 
time and reality-based. The youth 
leader isn’t expected to know 
everything. Remember, the second 
requirement is about learning.

The mentor’s job is to manage 
those aspects that exceed the 
skills, maturity or legal restric-
tions for the youth, especially 
since he or she is usually a minor. 
The adult mentor’s responsibility 
should also minimize any neg-
ative, long-term consequences 
that could follow the youth into 
adulthood.

But this does not mean the 
mentor’s job is to insulate the 
youth leader from failure. There 
is tremendous learning in making 
mistakes and accepting account-
ability. There is a critical balanc-
ing act that should take place in 
the student-led arena between 
succeeding and failing — between 
trying ideas and expending too 

many resources without a return, 
and showing independence and 
self-reliance while accepting helps 
and support. 

Finally, there is one other 
critical idea that is part of being 
student-led, which ties back 
to the first requirement. Youth 
leaders are leaders by virtue of 
being selected by their peers, be 
it the outcome of an election as 
an officer or the appointment 
as a committee or work group 
chair. But the fulfillment of the 
leadership role should strive to 
meet the standards of both servant 
leadership and ethical leadership. 
Servant leaders lead by sharing 
power and authority, putting the 
needs of others first and help-
ing followers develop and grow 
through the leadership experience. 
The ethical leader demonstrates 
honesty, transparency and integ-
rity in the exercise of leadership. 

The student-led leadership model 
should develop and integrate both 
leadership styles.

The attributes described by G. 
Harold Martin almost 75 years 
ago don’t seem so far off from 
many of the ways an adult might 
describe today’s youth leaders. 
They are indeed independent and 
self-reliant, and they do exper-
iment. The addition of digital 
devices, social media, campus 
violence and 24/7 access to 
information makes student-led 
seem so much more challenging. 
But the basic principles have not 
changed. Kiwanis continues to 
develop very talented, creative, 
passionate youth leaders, and 
service is a way for them to feel 
empowered and engaged. Iden-
tifying leadership opportunities 
and developing leadership skills 
remain the essential elements for 
any student-led effort. K

p008-009_KIM_0119_Essay.indd   9 11/30/18   1:44 PM
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NEWS

What’s happening 
TRENDS, TIPS, FACTS AND FIGURES FROM KIWANIS INTERNATIONAL

Got a great signature project?

Calling all signature projects! Kiwanis 
International again is looking for the 
best candidates for its Club Signa-
ture Project Contest. The deadline 
to enter is March 4. Winners will be 
announced at the 2019 conven-
tion at Walt Disney World Resort in 
Florida. Learn more at kiwanis.org/
signatureprojectcontest.

This is unusual!

Planning for the 2019 Kiwanis Inter-
national Convention will require close 
attention if you want to make the 
most of your experience. New this 
year: morning speaker sessions. Make 
sure to double-check the convention 
schedule before making your travel 
plans. We will kick things off early on 
Thursday. See the schedule at kiwanis.
org/convention/schedule.

Jim Collins to open convention

“Good to Great” author Jim Collins will 
open the 2019 Kiwanis International 
Convention. Collins has authored or 
coauthored six books that have sold 
more than 10 million copies world-
wide. He has invested more than a 
quarter century in research about 
what makes great companies tick. In 
addition to his work in the business 
sector, Collins has a passion for work-
ing with cause-driven nonprofits. He 
will speak to convention attendees 
Thursday morning, June 27.
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104
Happy birthday, Kiwanis! 
Time flies when you’re 
having fun and doing 
good! How is your club 
celebrating Kiwanis 
International’s 104 years?

Former Eagles guitarist scheduled 

We might be in Florida for the 2019 
Kiwanis International Convention, 
but former Eagles guitarist Don 
Felder is bringing a bit of the U.S. 
West Coast — along with fan 
favorite “Hotel California” — to 
our East Coast destination. Come 
dance along (and bring your best air 
guitar) during the gala celebration 
on Saturday, June 29.

Keeping promises

Promises still matter, and a handshake 
still means something. That’s the 
message Alex Sheen will share with 
attendees at the 2019 Kiwanis Inter-
national Convention at Walt Disney 
World Resort in Florida. Sheen is the 
founder of because I said I would, a 
nonprofit organization dedicated to 
the betterment of humanity through 
promises made and kept. Sheen will 
share some of his kept promises and 
encourage and inspire you to make 
and keep a promise of your own. 
Sheen will speak during the Opening 
Session on June 27.
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Prostate problems are 
no laughing matter. \ 
Seriously, we know. � � '4
One of the signs of an aging prostate is an 

;, c\ increase in the need to urinate, often many 
1 · • · .. • · \ times per day. That's where The Prostate 

Formula can help. For over 20 years, Real ?' jiJ(, 
Health's Prostate Formula has helped men � 
support: 

.,._., J. 
� Normal Prostate Function· ,! 
� Reduced Urinary Urges·

••- I � More Complete Bladder Emptying·

So STOP CLOWNING AROUND and start taking control of your,�t■ll
prostate health today. Visit www.ProstateFormula.com for coupons 
and more information on maintaining your prostate health. 

CVS/pharmacy K 
kmart_ 

Kinnew 
DRUGS':!# 

lillEII 
� = 

Wilh us. it's � 

*THESE STATEMENTS HAVE NOT BEEN REVIEWED BY THE FDA. THIS PRODUCT IS NOT INTENDED TO TREAT, DIAGNOSE OR CURE ANY DISEASE. 

Prepare to do some business

It’s time to learn about the candi-
dates who will appear on the ballot 
for the Kiwanis International Board 
at the 2019 convention in Florida. 

Once you know who the candidates 
are, you’ll want to make sure your 
club has delegates who can vote. 
And you’ll want to be familiar with 
the proposed amendments and 
resolutions. 

Learn about the candidates, amend-
ments and resolutions, as well as 
how to represent your club as a 
delegate by visiting kiwanis.org/
convention/elections.

NEWS
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Your valuable membership

Kiwanis International partners with 
organizations that offer services 
and/or discounts to members and 
clubs. In addition, a portion of your 
purchase helps provide leadership 
and volunteer opportunities for all 
Kiwanis-family programs. Take a 
look at the latest member benefits, 
and get started enjoying your perks 
by visiting kiwanis.org/partners. 

Kiwanis Insurance

Enroll in exclusive 

insurance and travel 

assistance plans at Kiwanis 

group rates.

United Medicare Advisors

Receive help with your 

Medigap coverage from 

nationwide experts. 

Kiwanis Travel

Travel with Kiwanis partner  

Collette and discover pre-

mium global adventures.

Protect America

Help protect your home 

and family via top-of -the-

line home security. 

Hilton

Enroll in the Fast Pass to 

Gold program four times 

faster.

Kiwanis Visa® Rewards

Use your rewards credit card 

and get up to 3 percent cash 

back while supporting the 

Kiwanis Children’s Fund.

Kiwanis Warehouse

Discover deep discounts 

on products that support 

your service projects and 

for personal use too.

IdentityForce

Receive greater protection 

for your credit, privacy and 

personal identity. 

HomeAdvisor

Enjoy exclusive phone 

concierge service when 

selecting a home-improve-

ment contractor.

Avis/Budget

Drive in style when you 

take advantage of at least 

5 percent off when renting 

a vehicle.

LegalZoom

Work with professionals to 

help you with legal forms 

and professional services.

Office Depot

Save money on club or 

personal needs, including 

printing, with the Kiwanis 

Club Savings Program.

p010-013_KIM_0119_News.indd   13 11/30/18   1:45 PM

https://www.kiwanis.org/partners


14   K IWANISMAGAZINE.ORG

p014-021_KIM_0119_Dead.indd   14 11/30/18   1:47 PM



JANUARY/FEBRUARY 2018  15     

COVER STORY

Marilou Wayburn was just a girl when 
she was shooed off the sidewalk 
outside of Lucy Stump’s home.

“I was kind of cranky and got mad at the 
kids skating by,” says Stump, a widow who 
opened her hat shop after moving to Farm-
ington, New Mexico, in 1897.

Wayburn, now 86, 
flashes a knowing 
smile.

She remembers 
Stump. In fact, she 
remembers many 
of the people in 
Greenlawn Cemetery 
tonight — the living, 
the dead and the 
living who tell stories 
of the town’s early settlers.

But Lucy Stump isn’t Lucy Stump at all. 
That’s actually Wendy Schmidt (above, at 
right), who portrays the shop owner as part 
of an annual fundraiser called Dining with 
the Dead, which is hosted by the Kiwanis 
Club of Farmington Rio del Sol, New Mexico.

More than 350 people fill the cemetery on 
this warm September evening, filling their 
bellies with barbecue before being guided 
through the plots for a living history tour 
with a dozen local actors and Kiwanians 
playing a range of characters, many of whom 
are buried here. Including Lucy Stump.

“This event honors 
the legacy of Farm-
ington,” says Kiwan-
ian Gene Schmidt, 
who originally came 
to the event as a 
guest and is now 
in the cast. “People 
come and listen to 
stories of the people 
who built this town 

into the community it is today. In this ceme-
tery, every stone is a living legacy to the past.”

Wayburn, an author and local historian, sits 
in her walker and fans herself with the event’s 
printed program. More than 30 people are in 
the first tour group. And like Wayburn, many 
have ties to the stories being told tonight.

HOSTED IN A CEMETERY, AN INTERACTIVE KIWANIS DINNER 
SHOWCASES SOME VERY SPECIAL GUESTS FROM THE PAST.

Story by Kimeko Martinez  •  Photos by Curtis Billue
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“That’s my great-grandfather,” 
remarks one woman after the first 
tour stop. She’s talking about Bell 
Hudson, who rode with Pat Gar-
rett’s posse and was friends with 
Billy the Kid. Tonight, he’s por-
trayed by Realtor Chuck Holmes.

“My whole family is buried 
here,” says Tanis Harris, who grew 
up in Farmington and is returning 
to the event for a third year. “Six 

generations. I wanted to see what 
their story was before they were 
laid to rest here. And it’s for a 
good cause.”

Indeed, Dining with the Dead 
has become a signature event for 
the club and sells out every year. 
It supports a number of projects, 
including clothes, shoes, coats and 
books for children, as well as a 
new garden for kids with cancer.
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“It’s part of the 
story of our 
country. These 
women were 
tough. They were 
independent.”

— Judy Castlebury
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“Any kind of living 
history connects 
people to the past 
in a way a book 
cannot.”

— Steven Clark
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“This year sold out sooner than 
ever before,” says Charley Tyler, 
who plays cattleman Hiram Wash-
ington Cox. “We easily could’ve 
sold out two nights. People enjoy 
coming to hear about their history.”

Some of the characters enjoy local 
fame, like Ike Stockton. Portrayed 
by Tony DiGiacomo, Stockton 
was one of the most famous 
cattle rustlers in the U.S. West and 
allegedly had more newspaper 
stories written about him than Billy 
the Kid. But many others were 
everyday people. These first Anglo 
“pioneers” endured months-long 
journeys in covered wagons during 
the late 1800s and early 1900s to set-
tle the territory after the Civil War.

“There’s a certain grit that peo-
ple who settled in the West had 
to have,” says Rebecca Morgan, 
who played Agnes Miller Fur-
man, the first non-Native Ameri-
can baby born in the Farmington 
area. “There were ordinary wom-

en doing extraordinary things.”
Judy Castlebury agrees.
“It’s part of the story of our 

country,” says Kiwanian Castle-
bury as she portrays Susannah 
Rhoades, her own great-great-
grandmother. “These women were 
tough. They were independent.”

As those on the tour learn, the 
pioneering women of the West 
were, in many ways, ahead of their 
time. Stump, a widow, opened a 
hat shop after moving to Farm-
ington in 1897. Others founded 
schools and churches, and some 
even found themselves in posi-
tions of power.

Ada Ivie Burdick worked at 
her husband’s law office before 
becoming one of the first female 
judges in the area, despite not 
having been to law school. She 
held many political offices and 
eventually retired as a United 
States commissioner in 1936 after 
serving 22 years in office.
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“She was a smart lady,” says 
Lauren Harris, who portrayed her. 
“I admire how outspoken she was. 
She always did what was right.

“And it is so cool — almost spiri-
tual — portraying a person at their 
resting place,” Harris says. “I’m 
trying to keep her memory alive. I 
feel very honored.”

Steven Clark, who plays home-
steader Charles Holiday McHenry, 
feels similarly.

“Any kind of living history con-
nects people to the past in a way 
a book cannot,” he says. “There’s 
something compelling about 
taking people to a slightly sacred 
space; something theatrical but 
that has a lot of heart. We get to see 
how the past reverberates through-
out our community.”

Cast members and guests alike 
leave the experience with a better 
understanding of the women and 
men who laid the foundations for 
the city they now live in.

“I came because I knew so many 
of them,” says Wayburn, reflecting 
on her own past. “But I learned so 
much tonight.”

As the sun sets and candles are 
lit for the remaining groups mak-
ing their way through the ceme-
tery after dark, club Secretary Jill 
McQueary, who leads the event, 
is thinking about pioneers to por-
tray next year. Several attendees 
already have given her ideas or 
made requests.

“It is wonderful when communi-
ty members ask us to portray their 
family members,” she says. “That’s 
the highest compliment that any-
one can give us.” K
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“It is so cool — almost 
spiritual — portraying a 
person at their resting 
place. I’m trying to 
keep her memory alive. 
I feel very honored.”

— Lauren Harris
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BONE
STRUCTURE
A PREHISTORIC MAMMOTH COMES HOME IN BELGIUM.

Story by Julie Saetre •  Photos by Nanna Dis

When a group of 
workers stumbled 
upon a pile of bones 

during a Belgian construction 
project on a late-February evening 
in 1860, they at first tossed them 
away as rubbish. Night was fast 
approaching, and the bones, rest-
ing 10 meters deep in the ground, 
impeded their progress of digging 
a diversion canal for the Nete Riv-
er in the Belgium city of Lier.

Some of the excavation team, 
though, must have taken a closer 
look in the fading daylight and 
realized that these weren’t just 
any bones. They were the bones of 
a woolly mammoth, a lumbering, 
thick-furred herbivore mammal 
that began a march toward extinc-
tion more than 10,000 years ago. 
The workers began collecting the 

specimens, eventually excavating 
remains from three woolly mam-
moths. One of those skeletons — a 
male that died when it was about 
35 — was nearly complete.

The latter discovery piqued 
the interest of staff at the Roy-
al Belgian Institute of Natural 
Sciences, nearly 50 kilometers 
away in Brussels. At that time, the 
only mounted mammoth skeleton 
in Europe was on display in St. 
Petersburg, Russia. Not about to 
miss out on a rare opportunity, 
the Royal Belgian staff decided 
to create their own exhibit. The 
bones left Lier never to return, 
and in 1869 the institute proudly 
unveiled the only mounted mam-
moth skeleton in western Europe.

For a while, the mammoth of 
Lier was a local legend, with the 
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story of the historic discovery 
taught to school children and 
recounted by parents. But by the 
21st century, Lier was known for 
its tourist-friendly features like 
the iconic Zimmer clock tower, 
which displays 13 clocks mark-
ing time on all continents, tides, 
moon phases and more. Few Lier 
residents had even heard of the 
mammoth.

Bart De Bie wanted to change 
that. During his 2017-18 term as 
president of the Kiwanis Club of 
Lier Twee Neten, he suggested an 
idea: Bring the mammoth back. 
Well, not literally. The skeleton 
has been a staple at the Royal 
Belgian for 150 years. What De 
Bie had in mind was a re-creation 
of the structure, to be placed in 
the City Museum of Lier so that 
school children and other area 
residents could learn about this 

forgotten piece of history.
“It’s a huge animal,” De Bie 

says. “Children will be amazed 
when they see it.”

So De Bie and his fellow Kiwa-
nians considered the possibilities 
for creating an accurate mam-
moth model, one that would be 

5 meters long, 3 1/2 meters high 
and 2 meters wide. At first, they 
thought about requisitioning 
an artist to sculpt the skeleton 
in bronze, but the cost (around 
EUR500,000) was much too steep. 
Next, they considered a wooden 
sculpture, but the result would 
not have been as detailed as they 
wanted.

Then they thought of Materi-
alise, a Brussels-based, worldwide 
3D printing powerhouse. Known 
for its innovations in software, the 
company prints a wide variety of 
products for industries ranging 
from aeronautics to health care to 
athletic footwear. With capacity to 
print substantial structures, it of-
ten turns out dashboard, bumper 
and other sizable prototypes for 
auto manufacturers.

“It’s old and new comes togeth-
er,” explains De Bie. “The old is 

Making a mammoth: The design and production team at Materialise create and assemble the 3D mammoth replica.

The original mammoth skeleton 
at the Royal Belgian Institute of 
Natural Sciences
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the mammoth, and we’re going 
to re-create it with the new 3D 
technology printing.”

The Kiwanians approached 
Materialise’s staff, who agreed 
to take on the challenge. The 
company already had tackled 
some pretty impressive projects, 
including replications of Egyptian 
pharaoh King Tutankhamun’s 
remains, the ice mummy Ötzi, 
and an elaborate crown used in 
the movie “Black Panther.” It had 
not, however, taken on one so 
large — literally — as re-creating 
a mammoth skeleton.

“This is a first for us,” says Kris-
tof Sehmke, corporate communi-
cations manager for Materialise. 
“It’s the biggest thing we’ve ever 
printed, definitely in size. So it’s 
quite unique, even for us.”

The club approached the mayor 
of Lier with its proposal and 

received an enthusiastic response. 
Lier would donate €25,000 to the 
project’s €100,000 cost, and the 
mayor promised to give the mam-
moth a prominent place in the 
City Museum — if the Kiwanis 
club could provide the remaining 
funds. When others learned of 
the project and its price tag, more 
than a few had their doubts. 

“No one believed that we could 
bring such a huge sum together,” 

De Bie recalls. “But I said, ‘Whoa. 
Nothing can not be done.’ I be-
lieved in (the project) very much.”

Undaunted, De Bie, some fellow 
club members and the Lier mayor 
set out on a day of fundraising. 
They approached three compa-
nies; two immediately agreed to 
donate, for a total of €50,000. 

“We said, ‘OK. This is going to 
be a reality,’” De Bie says.

When Materialise got the go-

“It’s not just ‘Here’s the file, 
push the button and here’s 
your mammoth.’ It’s a really 
big team with engineers, 
specialists, designers and 
manufacturing people.”
— Kristof Sehmke, corporate communications manager, Materialise

The design and production team at Materialise create and assemble the 3D mammoth replica. Photos courtesy Materialise.
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ahead, staff formed a plan of 
action. Re-creating a mam-
moth, even with modern 
technology, is no easy task.

“It’s not just ‘Here’s the file, 
push the button and here’s 
your mammoth,’” explains 
Sehmke. “It’s a really big 
team with engineers, special-
ists, designers and manufac-
turing people.”

Fortunately, the Royal 
Belgian Institute of Natural 
Sciences had already scanned 
each of the skeleton’s 320 
bones, and paleontologist Mietje 
Germonpré, who specializes in Ice 
Age mammals, agreed to con-
sult with Materialise. A team of 
engineers visited the Royal Belgian 
and, computers at hand, sat with 
Germonpré in front of the original 
skeleton to study how all the bones 
interconnected.

The consultation also gave the 
team a unique opportunity. The 
original skeleton is missing a few 
bones, including the left tusk, 
and its upper jaw is broken. In 
addition, knowledge of mam-
moths has improved since the 
1860s. Specialists now know that 

the tail is longer and the spine’s 
slope different than the mounted 
original depicts. Through the 3D 
printing process, new bones could 
replace the missing and fractured 
ones, and individual bone designs 
could be altered to be more ana-
tomically correct.

“This,” Germonpré notes, “was 
a very ambitious project.”

Armed with the knowledge 
gleaned from Germonpré, the 
engineers turned their attention 
to mounting the new skeleton. 
The original used a custom iron 
support system, which kept the 
display sturdy but was also in 
plain view. The Materialise team 

designed an interior-mount 
method made of carbon and then 
integrated entrance and exit holes 
in each bone’s design for a less 
visually distracting approach. 

“You hardly can see any of the 
connectors between bones,” says 
Sehmke. “You can see the full size 
of the skeletons and the bones 
without seeing all the support 
structures. It’s really impressive.”

Compared to the planning and 
design work, the actual 3D print-
ing process was hands-off. The 
engineers’ digital design files di-
rected the 3D printers’ actions. The 
printing itself occurred in a large, 
liquid-resin-filled tank. The surface 
on which the bones were printed 
first received a layer of UV-sen-
sitive liquid polymer. A UV laser 
then moved over the surface in the 
design designated by each digital 
file, hardening the liquid into a 
shape. The remaining resin in the 
tank stayed fluid in form. 

The surface and the first layer of 
the object lowered slightly, and the 
process repeated itself until the 3D 
bone was complete and could be 

“There was a lot of interest, 
much more than we expected, 
by the local and national 
press and television. Two 
national TV stations brought 
it in the news at prime time.”
— Bart De Bie, 2017-18  president, Kiwanis Club of Lier Twee Neten
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raised from the tank. Exactly how 
slightly did that object lower?

“The resin layer is only one-tenth 
of a millimeter thick,” explains 
Sehmke. “So vertically, we can do 
about 10 centimeters per day. We 
had nine machines running 24/7 
to print all of these bones.”

In a serendipitous coincidence, 
the machines to which Sehmke re-
fers are called Mammoth printers, 
some of the largest 3D types in 
the world. The printer bed itself is 
an impressive 2,100 by 700 by 800 
millimeters — what Sehmke calls 
“about the size of a bus stop.”

It took a full month to print all 
320 mammoth bones — the tusks 
alone required 10 days. And then 

each printed piece needed to be 
finished with a combination of 
paints, textures and lacquers to 
transform it from semi-transpar-
ent plastic to believable bone. 
Before transferring the bones to 
the City Museum of Lier, the team 
did a trial assembly run at Materi-
alise. They then disassembled the 
skeleton and carefully rebuilt it at 
its new location.

On September 27, 2018, the 
Kiwanians and the City Museum 
hosted the skeleton’s debut in 
front of an eager crowd. Antici-
pation for the unveiling had been 
building for weeks, thanks in part 
to Sehmke’s communications 
team at Materialise.

“My marketing folks, they told 
me, ‘Hey, we’re going to print 
a mammoth. Do you think you 
can do something with that?’” 
Sehmke says, chuckling. “Yep. I 
think I can.”

“There was a lot of interest, 
much more than we expected, by 
the local and national press and 
television,” says De Bie. “Two 
national TV stations brought it in 
the news at prime time. One, three 
times. And one local TV station. All 
the newspapers were there too.”

The mammoth of Lier had come 
home. And what De Bie had once 
called “a story that nobody knows 
anymore” now had a happy — 
and memorable — ending. K
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New Year, New View
HAVE A HAPPY, HEALTHY NEW YEAR:

6 STEPS TO PUT YOURSELF ON A POSITIVE PATH IN 2019.

Story and photos by Nicci Micco
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If you vowed to get healthier once January rolled around, it’s probably not the 
first time. This year, set yourself up for success by aligning your aims with 

what truly motivates you, choosing what feels good and celebrating your victories, 
big and small. Here’s how.

Eat better.

Exercise more.

Go to bed earlier.

Create a mission statement

Taking stock of our values, goals and personal strengths can help us prioritize time and 
energy in healthy ways. Grab a pen and some paper and get down a game plan. Try this:

 • List what matters most to you. Perhaps it’s family and friends. Your health. Serv-
ing others. Feeling brave. Having fun.

 • Write down your number-one get-healthier goal. Want to exercise more often? 
Why? For more energy? To keep up with children? Dig deeper to get at the heart 
of what you really want. 

 • Name three of your top qualities — superpowers that will help you reach your goal. 

 • Create a mission statement 
with this formula: “I will use 
my [superpower 1] + [super-
power 2] + [superpower 3] to 
[goal].” For example: “I will use 
my creativity, sense of adven-
ture and encouraging nature 
to organize group outings that 
leave me feeling energized.” 
Edit until you love your words. 
Post your mission where you’ll 
see it often.

“Each day, write down one new thing 

for which you are grateful.”
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Get excited about exercise 

You know physical activity is good for you. Still, getting it done is tough. Why? A 
study in “Neuropsychologia” suggests that it takes more brain power to choose 
active behaviors over sedentary ones. Override the urge to lounge by making 
exercise more compelling. Try this:

 • Increase the reward. Walk 
to a nearby coffee shop 
or nature trail instead of 
just circling the block. 

 • Raise the stakes. Register 
for a fitness program 
that commits you to a 
series of classes. Or sign 
up for a challenge — a 
walk, a run, a bike ride. 

 • Recruit a friend. Getting fit 
is more fun with a friend 
— perhaps a four-legged 
one. And you may be less 
likely to bail if someone 
else is counting on you. 

Nurture your social network 

Surrounding yourself with people who 
support you — in good times and bad 
— may help your health, according to 
research out of the University of North 
Carolina at Chapel Hill. Try this:

 • Plan regular get-togethers. Start 
a book club or dinner club. Host 
family dinners or game nights.

 • Connect with your community. 
Join a gym. Volunteer at the food 
pantry. Get involved with local 
government. 

 • Text. Stay close with friends and 
family near and far by exchanging 
short, frequent messages.
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Fill up on nourishing foods

Instead of focusing on what you shouldn’t have, front-load your diet with satis-
fying, nutrient-rich foods. (See “Get bowled over,” page 50.) Chances are, not-so-
healthful choices will drop down to a less-prominent role in your eating patterns. 
Especially if you keep them out of the house. Try this:

 • Eat the rainbow. Packing your plate with a colorful mix of vegetables and fruit 
will help you get a wide range of nutrients and feel-full fiber. Keep it easy by 
stocking the fridge with no- or low-prep options: pre-washed greens, snap 
peas, cherry tomatoes, citrus fruits, apples, etc. 

 • Balance it out. Including a protein source (chicken, fish, tofu, yogurt, eggs) 
or a tablespoon or two of fat (nuts, salad dressing) in each meal gives it 
longer staying power.  

 • Make smart swaps. Try quinoa in place of white rice; whole-grain toast in 
place of a bagel. When a craving strikes, ask yourself what you really want. A 
sweet? Try yogurt with berries. If you just want something to munch on while 
you watch TV, try replacing your pretzels with carrots sticks or apple slices. 
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Cultivate your sense of presence 

Practicing yoga or meditation can improve brain function and increase energy lev-
els, according to a recent study from the University of Waterloo in Ontario. Prelimi-
nary research suggests meditation also may help keep aging brains healthy. Try this:

 • Find a comfortable seat.
Close your eyes and focus
on your breath. When your
mind wanders, simply refo-
cus on your breath. Repeat
this process for five minutes.

 • Do yoga. Find classes near
you, download the MIND-
BODY app or try the free
videos on Yoga with Adriene
(yogawithadriene.com).

 • Unplug. For an hour or two each day, stash your phone and other devices out
of reach. Tune in fully to the people and experiences around you.
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Look for the light

Research shows that glass-half-full folks tend be happier and healthier. But when 
the news is depressing and even happy social media posts can make us feel “less 
than,” staying positive requires more than a Pollyanna perspective. Try this:

 • Consume inspiring stories. Follow Upworthy (upworthy.com) on social media. 
Watch movies about compassionate leaders, like “Won’t You Be My Neighbor?” 
about Fred Rogers.

 • Buy yourself flowers. Frame a photo that makes you smile; place it where you’ll 
see it often. 

 • Note the good. Each day, write down one new thing for which you are grate-
ful. Be specific. (“I’m thankful for how kind Jon is to my parents when they 
visit” versus “I’m thankful for Jon”). Capture progress toward your goal, and use 
these victory notes as inspiration to keep you going. K

Nicci Micco has a master’s degree in nutrition, with a 
focus on behavior change, and is a certified yoga teacher. 
She lives in Vermont with her husband and two boys and 
heads up marketing for Mamava, a start-up that supports 
breastfeeding mothers.
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W ednesdays are special at the 
World’s Largest Laundromat. 
At 5 p.m., 40 pizzas are deliv-

ered to the front desk of the Berwyn, Illinois, 
business. Slices are handed out until they’re 
gone. Nearby, a magician juggles colorful 
scarves. The sounds of children’s play over-
whelm the hums and swooshes of more than 
300 dryers and washers in this cavernous 
13,500-square-foot building.

Families arrive 
at the laundromat, 
largely on foot, from 
Berwyn, a dense-
ly-populated, work-
ing-class suburb on 
Chicago’s southwest 
side. They come, 
of course, to clean 
clothes, but also 

because the World’s Largest Laundromat 
offers much more.

“Before, I didn’t like coming to do laun-
dry,” says David Duarte, a father of two 
young daughters. “But there are a lot of 
things to do here for the kids.”

Adults have perks too, such as free coffee, 
donuts and pizza.

“We come here and spend money, and 
(the laundromat) gives back,” Duarte says.

At 6246 Cermak 
Road, Duarte and 
others have found 
a welcoming com-
munity that gathers 
around a mission 
that goes beyond 
clean clothes. Near 
the front desk, for 
example, in the 

F CUS
A MOVEMENT TO CREATE LITERACY CENTERS IN LAUNDROMATS 

IS SPREADING INTO KIWANIS COMMUNITIES.

Story and photos by Alyssa Schukar

Fluff, fold and

SERVICE

p034-041_KIM_0119_Laundromat.indd   34 11/30/18   1:53 PM

http://www.kiwanismagazine.org


JANUARY/FEBRUARY 2019  35     

p034-041_KIM_0119_Laundromat.indd   35 11/30/18   1:53 PM



36   K IWANISMAGAZINE.ORG

p034-041_KIM_0119_Laundromat.indd   36 11/30/18   1:54 PM

http://www.kiwanismagazine.org


JANUARY/FEBRUARY 2019  37     

area where the magician enter-
tains kids, is the literacy center, a 
space designated for kids to play 
and read while their parents 
wash, dry and fold laundry.

When Tom Benson took over 
ownership of the laundromat in 
1999, he discovered that par-
ents were frustrated that their 
children lost so much of their 
reading skills over the summer. 
Many families speak Spanish 
at home, so their children don’t 
speak, hear or read English 
during the three-month break.

In response, Benson estab-
lished a foundation called the 
Benson Family Trust, which 
pairs with Awake, a literacy 
agency offering summer read-
ing lessons to children. Lisa 
Polderman, who serves on the 
board of directors for Awake, 
says students from low-income 
communities are particularly 
vulnerable to falling behind 
during the summer.

“Two kids who ended the 
school year in the same place 
could be as much as six months 
apart in their achievement when 
they go back to school in the 
fall,” Polderman says.

In Berwyn, she notes, a high 
number of students are not 
meeting the state standards for 
reading.

“That creates a really strong 
need to have instruction-based 
programming during the sum-
mer,” Polderman says. “Those 
summer months are really 
crucial for kids to maintain and 
grow their skills.”

SERVICE
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Benson recently sweetened the 
deal by instituting the Read-to-
Ride summer program. Each time 
a student reads a book, they’re 
entered in a drawing for a chance 
to win a new bike. Similarly, 
the Write-to-Ride program is a 
story-writing contest for junior 
and senior high school students, 
with prizes such as bookstore gift 
cards and a bicycle.

“I’m really grateful that we 
have a business in Berwyn like 
the laundromat that sees this 
kind of community involve-
ment as essential both to their 
business and as essential to the 
community,” Polderman says.

For owner Benson, it just 
makes sense.

“If you’re part of the commu-
nity, so many other good things 
happen,” he says. K

After learning about Benson’s litera-

cy program, Kiwanis clubs in Florida, 

Ohio and Pennsylvania (see page 40) 

have established laundromat-based 

reading centers.

SERVICE
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L TERACY
KIWANIANS IN PHILADELPHIA RUN A FREE READING PROGRAM 

FOR A CAPTIVE AUDIENCE — KIDS AT A LAUNDROMAT.

Story by Nicholas Drake • Photos by Sarah Puleo

Laundry and

Round and round they spin. Wash. 
Rinse. Dry. Fold. For children, laun-
dry can bleach the fun out of every-

thing. There must be a way to make it fun.
Books! Are books the answer?
“They love it,” says Gretchen Dlugolecki, 

past president of the Kiwanis Club of South 
Philadelphia, Pennsylvania.

She’s talking about a club project that sets 
up book corners in area laundromats, where 
parents can read to their children. It’s sup-
ported by ReadyNation, a U.S. council that 
prepares children for success in education, 
work and life.

The council worked with Kiwanis Interna-
tional’s 2017-18 Young Children: Priority One 

Committee to spread the word about a Coin 
Laundry Association campaign titled Wash 
Time Is Talk Time. ReadyNation funds pro-
vided rugs, shelves and books for the South 
Philadelphia program.

“It benefits children ages three through 12 
and parents of all ages,” Dlugolecki says. “We 
collect used books from libraries and schools, 
and through our Kiwanis partnership, Scho-
lastic provides books to us when we ask.”

The project also is building a strong bond 
within the young, two-year-old club.

“We have definitely been brought closer 
together because of this project,” Dlugolecki 
says. “It also helps draw more interest from  
others to join us.” K

SERVICE
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Stand together 
KIDS HAVE FUN WHILE PARENTS LEARN AT A FREE COMMUNITY EVENT.

Story by Wendy Rose Gould •  Photos by Clinton Lewis

A sk any child what 
the ideal day 
would include, 

and hula hooping, minia-
ture train rides, tasty food 
and face painting proba-
bly would rank high. All 
can be found at Stand for 
Children Day, an annual 
event in Bowling Green, 
Kentucky, that has become 
a staple for families in 
Warren County.

The Kiwanis Club of 
Bowling Green co-sponsors the 
event, which hosts more than 50 
businesses and organizations and 
brings in roughly 1,300 attendees. 

The event began in 1997 with the 
goal of entertaining the com-
munity’s children while making 
their families aware of the area’s 
many available resources. 

“This is an event that 
brings local agencies, 
organizations and busi-
nesses together to say to 
the children of our com-
munity that we care,” says 
Lisa Rice, the Kiwanis 
club’s 2017-18 president. 
“Every participant has a 
booth with a fun activity 
for children manned by 
adults giving their time to 
these children. It is also an 
opportunity for agencies 

and organizations that service 
children to let parents and care-
givers know what services are 
available to them.”

SHOWCASE
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This year, for example, the 
Bowling Green Human Rights 
Commission offered coloring 
books that provided informa-
tion on discriminatory housing 
practices. Organizations such as 
the Barren River District Health 
Department and the Girl Scouts 
of Kentuckiana, among dozens 
of others, also did outreach. 

“This is not a fundraiser for 
our club, but it is near to our 
hearts for a couple of reasons,” 
Rice explains. “First, it does 
raise money for Communi-
ty Education, which serves 

thousands of children in their 
after-school programs. This is 
just one way we have found to 
support the children of War-
ren County. Another reason 
this event means so much to so 
many of us is that it was started 
and championed by former 
Kiwanian and president of our 
club Anne Grubbs.” 

Grubbs passed away several 
years ago, but members agree 
that she epitomized what it 
truly means to be a Kiwanian. 
It’s people like her and events 
like Stand for Children Day 
that remind the Bowling Green 
Kiwanians just how important 
children are and just how much 
supporting them pays off. K

SHOWCASE
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“Two orders of fries. One 

mayo, one Andalusian 

sauce,” announces a 

customer. His brightly-colored, 

aerodynamic outfit identifies him 

as an athlete. A cyclist. A hungry 

cyclist.

From behind the table, the cashier 

casts a worried glance at the long 

line of customers, shakes her head 

and replies, “Sorry, we’re all out of 

Andalusian sauce.”

On this last day of the Special 

Olympics competitions, Kiwanians 

have been churning out batches of 

golden fries nonstop. The fry stand is 

the most popular of several Kiwanis 

booths, save, perhaps, the beer stand. 

There’s no doubt this is Belgium.

Each year for the past 20, the 

nonprofit association Agir et Partic-

iper (Take Action and Participate) 

has mobilized Belgium’s edition 

of Special Olympics. The group is 

composed of Kiwanians from across 

the Belgium-Luxembourg District. 

National competitions like these are 

held worldwide, adding up to more 

than 100,000 Special Olympics events 

annually. The Belgium-Luxembourg 

District raises more than €700,000 

each year to finance the event, as well 

as other district projects.

This past May, Kiwanians op-

erated one tent each in the towns 

of Tournai and Mouscron, where 

they served everything from juicy 

hamburgers with sautéed onions to 

pizza, fricandelles sausages, colorful 

fruit tarts, white sausages, monastic 

beers and, of course, the king of 

Belgian snacks: potato fries. These 

popular treats typically are served 

with a generous side of mayonnaise.

In addition to serving food and 

drinks, Kiwanians step up to the po-

dium to present medals to athletes, 

who proudly wear their Kiwan-

is-branded awards. The Kiwanis 

Club of Mouscron, like other Belgian 

clubs, sponsors several disabled chil-

dren and adults. The club covered 

registration fees for 73 athletes and 

made sure two participants were 

dressed for the games.

“It’s not easy for these athletes, 

as gymnastics outfit manufacturers 

don’t always take into account the 

shape of their bodies,” says Mou-

scron Kiwanis Club President Pascal 

Marey. “So our club jumped in. We 

were happy to provide made-to-

measure gymnastics leotards for the 

two young ladies.”

The Special Olympics event rep-

resents months of preparation and 

public recognition of these athletes’ 

perseverance. Concentration, jitters, 

pride, fear, disappointment, joy, 

camaraderie make them feel alive 

and that they matter.

This year, Belgian Prime Minister 

Charles Michel led the opening cere-

monies, and Prince Laurent, brother 

to Belgium’s King Philippe, attended 

and wore a Kiwanis T-shirt. Overall, 

approximately 300 Kiwanians volun-

teered their time for the games. K

Very special sauce 
BELGIANS SERVE UP FOOD, AWARDS — AND 
THEIR POPULAR FRIES — AT SPECIAL OLYMPICS.

Story and photos by Fabienne April

SHOWCASE
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LET’S MEET
WHERE IT’S
MAGIC.

At Walt Disney World® Resort in Florida, wonders await — 
from fun and fellowship to a legendary Magic Kingdom® 
Park. Come join Kiwanians from around the world in the 
Happiest Place on Earth.

Learn more at kiwanis.org/convention. 
JUNE 27-30
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SHOWCASE

NOW IT MATTERS 
MORE THAN EVER.
In some of the world’s most dangerous areas, 
this is the crucial moment. Don’t rest now. 
Help eliminate MNT from the face of the Earth.

kiwanis.org/TheEliminateProject 

Elim ad third pg.indd   1 8/23/18   11:30 AM

GIFTS GO FARTHER TOGETHER.
Amplify your Kiwanis impact—by joining other members 
who have given to the Kiwanis Children’s Fund. Together, 
we reach more kids around the world.

kiwanischildrensfund.org

KCF AD third pg.indd   1 8/23/18   11:39 AM

BIRTHDAYS
These clubs observe 25th, 50th, 75th 
and 100th anniversaries during the 
months of February and March.

100TH—1919
Brandon, Manitoba, February 7
Elyria, Ohio, February 10
Richmond, Virginia, March 6
Brantford, Ontario, March 8
Regina-Wascana, Saskatchewan,
March 11
San Antonio-Bexar, Texas, March 19
Lincoln, Nebraska-Lincoln Center, 
Nebraska, March 21
Eau Claire, Wisconsin, March 22
New Orleans, Louisiana, March 29

75TH—1969
Bronson, Michigan, March 9
Five Towns (The), Long Island, New 
York, March 21

50TH—1969
Central Tehama County, Los Molinos, 
California, February 27
Westosha, Salem, Wisconsin, March 27
Atascadero, California, March 31

25TH—1994
Bullhead City, Morning, Arizona, 
February 1
Fraubrunnen, Switzerland, February 7
Wattwil-Toggenburg, Switzerland, 
February 8
Santa Susana, Simi Valley, California, 
February 8
Mersch Uelzechtdall, Luxembourg, 
February 14
Prostejov, Czech Republic, March 1
Milpitas, California, March 1
Rocklin, California, March 3
Eastman-Dodge County, Georgia, 
March 7
Wyoming Area, Pennsylvania,
March 16
Oensingen-Bechburg, Switzerland, 
March 22
Lausanne-Lac, Switzerland, March 29
Gilbert, Arizona, March 29

My name: 

My goal: 

How I'm doing on my goal: 

My goal buddy's name: 

TheIr goal: 

How your goal buddy is doing on theIr goal: 
 

BrIng Up Grades Goal  

Download more worksheets at  bringupgrades.org

GISLP-1217-638

GIS
LP
-1
21
7-
63
8
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PROVEN PROGRAMS.  
FRESH NEW LOOKS.

Bring Up Grades and Terrific Kids have new designs! In elementary schools, each 
program is proven — with Kiwanians helping kids improve their grades, behavior 
and more. Now each kit includes materials that look as good as they work. Get 
new-look items for a new generation of students!

Find them all at kiwanis.org/store.
Just type the program name into the search bar.

Thank you for purchasing a Terrific Kids program kit. You are giving educators and  

facilitators a powerful tool for empowering and motivating kids to be the best  

version of themselves.

Your role 

As the sponsor, you should meet with participating teachers and even the principal before starting 

the program. At this meeting you should discuss how involved you wish to be with the program.  

You can be as heavily or lightly involved as you choose — just make your intentions clear, so the  

facilitator knows what to expect. 

There are several ways to support the success of Terrific Kids. Sponsors can:

Explain the program to the classroom. If several classes are  

involved, this may need to take place in an auditorium. 

Discuss the date and time for this presentation. Some 

schools wish to explain it themselves so be flexible.

Help kids work on creating their goals.  

Familiarize yourself with SMART goals (Specific, 

Measurable, Attainable, Realistic and Time bound) 

or ask the teacher whether they have some other 

goal-creating system they prefer. (There is plenty 

of information online.) If classrooms need your 

support, create a mentoring schedule for each 

class involved.

Meet with kids to review their goals. We have 

provided teachers with a paper form for goal- 

reporting, but some prefer to conduct the check-in 

face to face. If classrooms need your help for this,  

create a mentoring schedule for each class involved.

Purchase supplies for the class. Sponsors can work with partners 

to handle the financial costs of implementing the program in 

schools. Supplies can be reordered at kiwanis.org/store.

BrIng Up Grades Goal  

Download more worksheets at  bringupgrades.org

GISLP-1217-638

facILItatoR/TEAcHER GuIDE

GIS
LP
-1
21
7-
63
8

p042-049_KIM_0119_Showcase.indd   49 11/30/18   1:57 PM

https://www.kiwanis.org/store


50   K IWANISMAGAZINE.ORG

BACK PAGE

If you’re aiming to eat healthier and do fewer dishes, look no further than “The Bowl,” a flexible 

formula that accommodates almost every kind of eater. Ingredients can be batch-prepped 

ahead and are 100 percent interchangeable with whatever you have on hand.

Get bowled over 
A NUTRITIONIST SHARES A RECIPE TO INSPIRE YOUR NEW YEAR’S RESOLUTION 
TO EAT BETTER. Recipe and photo by Nicci Micco

Start with a base.

Amount = ½ to 1 cup

Try: Rice (brown, wild or black), quinoa, farro, couscous, bulgur, roasted potatoes.

Or skip the starchy and make a base of kale or another hearty green.

Pick a protein. 

Amount = 2 to 3 oz, total

Try: Baked or grilled salmon, 

chicken, tofu or lean beef; a 

fried egg, beans (black, kidney, 

garbanzo)

Add a rainbow of vegetables.

Amount = Go for it

Try: Endless options include 

broccoli, green beans, carrots, 

red peppers, shredded cab-

bage, tomatoes, spinach.

Top with accoutrements. 

Amount = a tablespoon or two

Try: Chopped nuts, seeds (pe-

pitas, sunflower seeds), avoca-

do chunks, olives

Finish with flavor. 

Amount = sparingly

Try: Salsa, soy sauce (low-sodi-

um), sriracha

KIWANIS.ORG/STORE

The Kiwanis Store offers a 
wide variety of branded 
items — some for less 
than US$5. After all, we 
want 
their Kiwanis spirit. So we 
offer all kinds of products, 
for all kinds of budgets. 
Come and see!
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IT DOESN’T TAKE A LOT OF MONEY  
TO SHOW A LITTLE PRIDE.

KIWANIS.ORG/STORE

The Kiwanis Store offers a 
wide variety of branded 
items — some for less 
than US$5. After all, we 
want everyone to show 
their Kiwanis spirit. So we 
offer all kinds of products, 
for all kinds of budgets. 
Come and see!
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Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA

ELECTRONIC SERVICE REQUESTED

WHAT’S YOUR STORY?
If your club has a success story, simply 
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.

READ KIWANIS 
MAGAZINE 
ONLINE
Enjoy the inspiring stories you love from Kiwanis 
magazine plus added content, slideshows and video.

Visit kiwanismagazine.org to read about great Kiwanis 
projects, and then share those stories and photos via 
social media buttons for Facebook, 
Twitter and Instagram found 
right on the page. It’s that easy. 

When you read something you 
love, pass it on. 

#kidsneedkiwanis #kiwanis
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