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THEY NEED US NOW.
In times of crisis, kids are always the most vulnerable. A gift to the  

Kiwanis Children’s Fund is one of the most effective ways Kiwanians 
help them. When you give, you do more than fill bellies and deliver 

supplies. You bring health and hope to kids and communities.  
Now they need it more urgently than ever.

GIVE TODAY.
KIWANIS.ORG/HELPKIDS
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work with the world.

THE ART OF PREVENTION • Page 34

ON THE COVER
Misty Copeland
Photo courtesy of Under Armour

p002-003_KIM_1220_TOC.indd   3p002-003_KIM_1220_TOC.indd   3 10/30/20   7:14 PM10/30/20   7:14 PM



4   KIWANISMAGAZINE.ORG

PRESIDENT

PRESIDENT-ELECT

IMMEDIATE
PAST PRESIDENT

VICE PRESIDENT

EXECUTIVE DIRECTOR

Arthur N. Riley 
Westminster, Maryland, USA
Peter J. Mancuso 
North Bellmore, New York, USA
Daniel Vigneron 
Howald, Luxembourg

Bert West 
Divide, Colorado, USA
Stan D. Soderstrom 
Indianapolis, Indiana, USA

2020–21 KIWANIS INTERNATIONAL OFFICERS

TRUSTEES Wilfredo Aguilar, South Cotabato, Philippines; 
Katrina J. Baranko, Albany, Georgia, USA; Gunnsteinn Björnsson, 

Sauðárkróki, Iceland; Gary Cooper, Fayetteville, North Carolina, 
USA; Kip Crain, Wooster, Ohio, USA; George R. Delisle, Westfield, 

Massachusetts, USA; Chuck Fletcher, Frankfort, Kentucky, USA; 
Michel Fongue, Noumea, South Province, New Caledonia; 

Buheita Fujiwara, Kita-ku, Tokyo, Japan; Elio Garozzo, Catania, 
Italy; David W. Hurrelbrink, Kansas City, Kansas, USA; Michael 

Mulhaul, Interlaken, New Jersey, USA; Sam Sekhon, Sandy Hook, 
Manitoba, Canada; Ronald E. Smith, Fountain Hills, Arizona; USA; 

Cathy Szymanski, Erie, Pennsylvania, USA

PRESIDENT

PRESIDENT-ELECT

IMMEDIATE 
PAST PRESIDENT

TREASURER

EXECUTIVE DIRECTOR

CHIEF PHILANTHROPY 
OFFICER

Norman A. Velnes 
Winnipeg, Manitoba, Canada
Robert M. Garretson 
Fort Collins, Colorado, USA
Ann Wilkins 
Tahlequah, Oklahoma, USA
 
Filip Delanote
Koksijde, Belgium
Stan D. Soderstrom 
Indianapolis, Indiana, USA
Pam Norman 
Indianapolis, Indiana, USA

2020–21 KIWANIS CHILDREN’S FUND OFFICERS

TRUSTEES Patricia Barsotti, Concord, California, USA; Matthew 
Cantrall, Lakeland, Florida, USA; Juanita Edwards, Cherry Log, 
Georgia, USA; Mark G. Esposito, Sicklerville, New Jersey, USA; 
Robert S. Maxwell, Topeka, Kansas, USA; Serena Quek, Johor 
Bahru Johor, Malaysia; Armand B. St. Raymond, Vestavia Hills, 

Alabama, USA; Elizabeth M. Tezza, Sullivan’s Island, South 
Carolina, USA; John Tyner II, Rockville, Maryland, USA; Daniel 
Vigneron, Howald, Luxembourg; Bert West, Divide, Colorado, 

USA; Yang Chien-Kung “C.K.,” Hsinchu City, Taiwan; 
Amy Zimmerman, Cincinnati, Ohio 

PUBLISHER
CHIEF COMMUNICATIONS 

OFFICER
EXECUTIVE EDITOR

MANAGING EDITOR
ART DIRECTOR

ASSISTANT EDITOR
MULTIMEDIA PROJECTS 

EDITOR

Stan D. Soderstrom
Ben Hendricks 

Kasey Jackson
Tony Knoderer
Andy Austin
Julie Saetre
Curtis Billue

KIWANIS MAGAZINE STAFF

KIWANIS INTERNATIONAL OFFICE
3636 Woodview Trace, Indianapolis, IN 46268-3196
1-800-KIWANIS (in U.S./Canada), +1-317-875-8755

Fax: +1-317-879-0204
Email: magazine@kiwanis.org

Website: kiwanis.org
Magazine website: kiwanismagazine.org

ADVERTISING SALES
Fox Associates Inc. 

116 West Kinzie Street, Chicago, IL 60654-4655
1-800-440-0231 (U.S./Canada), +1-312-644-3888

Fax: +1-312-644-8718 
Email: adinfo.kiwanis@foxrep.com

FUTURE CONVENTIONS 
Salt Lake City, Utah, USA, June 23–26, 2021

Manila, Philippines, June 22-24, 2022 
Minneapolis, Minnesota, USA, June 21-24, 2023
Pittsburgh, Pennsylvania, USA, June 25-28, 2025

KIWANIS (ISSN 0162-5276) is published monthly except 
February, May, July and November by Kiwanis International. 

Postmaster: Send address changes to Kiwanis, 3636 Woodview 
Trace, Indianapolis, IN 46268-3196. Periodicals postage paid 
at Indianapolis, IN and additional mailing offices. (CPC Pub 

Agreement #40030511) 
Return undeliverable Canadian addresses to Kiwanis, 

2835 Kew Drive, Windsor, ON N8T 3B7.
Member’s annual subscription is US$8. Nonmembers may 

subscribe for US$12 per year.
The information in this magazine is for illustrative and discussion 

purposes only. It is intended to provide general information 
about the subject matter covered and is provided with the 

understanding that Kiwanis is not rendering legal, accounting or 
tax advice. You should consult with appropriate counsel or other 

advisors on all matters pertaining to legal, tax or accounting 
obligations and requirements.

Copyright ©2020 Kiwanis International

KIWANIS INTERNATIONAL

From the executive editor

I
n the October/November 2020 

issue, Kiwanis International Execu-

tive Director Stan Soderstrom wrote 

something that hit home for me: If 

you need help, ask. If you can provide 

help, offer.

It’s a message I’ve given my own 

kids since they were young enough to 

understand. If you need help, ask for 

it. Accept it. Then give thanks — and 

be there to help someone else. Contin-

ue the cycle. Ask for help, be the help.

Misty Copeland has done just that. 

One of six children of a single mom, 

she found help as a young girl at a 

Boys & Girls Club in California. After 

school, Misty spent the hours swim-

ming and attending a woodworking 

class — and taking her first dance 

class. The rest, as they say, is history. 

Now she’s reaching out to countless 

young people, giving them hope that 

their dreams can come true as well. 

She is the hope and light for so many 

— and it all started because she got 

help from others. And so, the cycle 

continues.

In fact, the cycle has existed for 

decades within the Kiwanis family. 

Walter Kiwanis was a young boy who 

Kiwanis members sheltered, fed and 

clothed. They took such great care of 

him that when it was proposed he be 

returned to his mother, a judge asked 

the members to make the call: Will 

Walter stay in their care or go back to 

his mother?

In his research about Walter, Mul-

timedia Projects Editor Curtis Billue 

went down a rabbit hole of ancestry 

sites and news clippings. Who was 

this kid — and did a Kiwanis club 

really “adopt” him? The story seemed 

so far-fetched, but it kept coming up 

in old magazines and Kiwanis history 

books. Thanks to Curtis, we now pres-

ent the true story of Walter Kiwanis. 

Also in this issue, you’ll see two ar-

ticles labeled “YOUR STORY.” These 

articles and photos were written and 

submitted by club members.

Want to see your club’s project 

highlighted in Kiwanis magazine 

or online? Send us your article and 

photos (or a summary of your club’s 

project) for possible use in an upcom-

ing magazine or other official Kiwanis 

publications. Because we receive 

hundreds of submissions, we can’t 

publish them all. So be creative with 

your pitch! Remember, more people 

will know what your club is doing if 

you spread the word. So please sub-

mit to shareyourstory@kiwanis.org. 

And, as always, happy reading. 

KASEY JACKSON
EXECUTIVE EDITOR
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How Can Your Kiwanis  
Discount Program Serve You?

On Food

A Look at a Few of Our Many Discounts…

On Health & Wellness On Education On Children’s Products

Head to kiwanis.perkspot.com to start saving!

And more!

Announcing your new Kiwanis Discount Program! As a Kiwanis member, you now have 
access to thousands of exclusive discounts that will help you save time and money 
when you need it most, which we know can be especially important at a time like this.

Whether you’re seeking reduced costs for groceries, products that align with your 
health and wellness goals, a way to keep children entertained and educated, or 
something else, make sure to visit your Kiwanis Discount Portal and browse through  
the tens of thousands of discounts available to you. 

Scan QR Code 
to Visit Your  

Discount Portal
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President’s message

Executive perspective STAN SODERSTROM
KIWANIS INTERNATIONAL EXECUTIVE DIRECTOR

ART RILEY
KIWANIS INTERNATIONAL PRESIDENT

F
or Kiwanis, the primary form of 

organizational growth will always 

be membership — through new 

clubs and new members in existing 

clubs. With new members, we have 

more hands devoted to service in each 

Kiwanis community.

But expanding Kiwanis is more 

than that. It also includes working to 

guarantee that Kiwanis represents all 

segments of our communities. 

Club diversity creates multiple 

benefits and opportunities. It increas-

es credibility in the community. It 

signifies a desire to meet challenges. 

It increases club resources. These 

outcomes boost Kiwanis’ ability to 

address kids’ educational, security 

and wellness needs.  

Membership growth also increases 

brand recognition, and that strength-

ens our service in each community. 

Such strength requires leadership — 

and amplifying Kiwanis leadership 

means expanded training. Our work 

on a dynamic leadership develop-

ment opportunity is underway. (Read 

more about Amplify on page 9.) 

The benefits are limitless. In fact, 

they extend to our youth. Expand-

ing Kiwanis means enhancing the 

Kiwanis Service Leadership experi-

ence for those members. Because of 

Key Club and CKI, for example, they 

emerge as stronger leaders. So we’re 

investing in them. With a mem-

ber-led CKI Task Force and the Key 

Club 2.0 Committee, Kiwanis staff is 

developing new opportunities. Initial 

results will be implemented during 

2020-21.  

Of course, growth doesn’t just come 

from one or two areas. It also means 

expanding the resources and reach of 

the Kiwanis Children’s Fund, greater 

use of social media, increased finan-

cial stability — and commitments 

from each of us to expand Kiwanis. 

During this holiday season, please 

renew your pledge to participate in 

Kiwanis. 

As you do, 

Vickie and I 

wish you a 

jubilant season 

and a prosper-

ous new year.

T
hrough the years, much of the 

best Kiwanis service has been 

done in partnership. We’re a 

community-based organization, 

after all, and we’re at our best when 

we work with other community 

leaders. 

In fact, Kiwanians understand 

collaboration instinctively. Even 

outside their clubs, members vol-

unteer for boards and committees 

— serving in local governments and 

school systems, helping libraries 

and parks and places of worship. 

That’s how Kiwanians are wired.

And it’s why Kiwanis club mem-

bership is special. We change lives 

and improve communities, and we 

do it with like-minded people — 

adding fellowship to the pleasure 

of the work itself. But fellowship is 

available even beyond your club, as 

are the time, talent and treasure you 

need to get things done. 

This practical fact is part of Ki-

wanis history. From the early days, 

clubs raised money with the Red 

Cross and helped kids in orphan-

ages. Through the years, they’ve 

sponsored Boy Scout troops and 

underwritten children’s hospitals. 

And clubs throughout the Kiwanis 

family continue to draw on partner-

ships to reach the kids who need us.

In this issue, you’ll see why our 

partnership with Boys & Girls 

Clubs of America matters today — 

and how the organization shaped 

the life of the great dancer Misty 

Copeland. 

As you read, consider your club’s 

possibilities. Think of local leaders 

in the public, private and nonprof-

it sectors who could be valuable 

partners in major projects and cam-

paigns. And contact other Kiwanis 

clubs — because we often achieve 

things together that no club could 

by itself.

Remember: If you need help, ask. 

If you can 

give help, 

offer. Now 

more than 

ever, seek out 

the power of 

partnership.

VOICES
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TIME TO SAY 
THANKS.

kiwanis.org/store

Make a lasting statement with one 
of our beautiful men’s or women’s 
watches. These are gifts that let 
people know they are appreciated 
every second of every day.  
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What’s happening

KIWANIS NEWS

TRENDS, TIPS, FACTS AND FIGURES FROM KIWANIS INTERNATIONAL

Children of all abilities in Worthing-
ton, Minnesota, will soon have an 
all-inclusive playground at a local 
park — the only playground of its 
kind in the community of 13,000. 

The playground project is the 
winner of the seventh annual Legacy 
of Play contest, sponsored by Kiwanis 
International and Landscape Struc-
tures Inc. For submitting the winning 

contest entry, the Early Risers Kiwanis 
Club of Worthington will receive 
US$25,000 in playground equipment.

“Really? You’re kidding!” exclaimed 
Loreena Luetgers, member of the Ear-
ly Risers Kiwanis Club of Worthington, 
after learning her club had won. She 
clapped her hands and pumped both 
fists. “Thank you! I’m about to cry.” 
More information: kiwanis.org/lsi.

Legacy of Play contest winner announced

Kiwanis International announces 
policy changes

At its meetings held January 16 and 
February 19, 2020, the Kiwanis Inter-
national Board has revised policies on 
criminal history background checks, 
alcohol guidelines, and endorsement 
of candidates for Kiwanis Interna-
tional office, and added a new policy 
affirming that Kiwanis will not toler-
ate any form of abuse or harassment 
against any youth. 

At its meeting held October 2, 
2020, the Kiwanis International Board 
revised policies on social media 
guidelines, depraved and unaccept-
able behavior in relation to children 
and youth, and endorsement of 
candidates for Kiwanis International 
office, and added a new policy about 
declaring emergency conditions. For 
more, go to kiwanis.org/policy.
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Key dates in December

International Day for 
Persons with Disabilities [3]

International Volunteer 
Day [5]

Kiwanis International staff 
holiday [25-January 1]

With the new year just around the 
corner, many Kiwanians are preparing 
to make end-of-year donations. If you 
plan to support the Kiwanis mission 
through a gift to the Kiwanis Chil-
dren’s Fund, here is some important 
information to keep in mind: 

• To encourage charitable giving in 
2020, the CARES Act included U.S. 
tax provisions that reward people 
who donate to charity. If you do 
not itemize your deductions in 
2020, you can still reduce your 
taxable income by up to $300 
for cash donations to any public 
501 (c)(3) charities such as the 
Children’s Fund.  

• Phoned-in credit card gifts must 
be received by noon EST, De-
cember 21, 2020. To make a gift 
by phone, call 1-800-KIWANIS, 
ext. 233. For gifts after that date, 
please go to kiwanischildrensfund.
org/give. 

If you prefer to send a gift by mail, 
it must be postmarked by December 
31, 2020, to count toward 2020 tax 
deductibility. A printable gift form 
can be found at kiwanischildrens-
fund.org/giftform. Mail the form to 
this address:  

Kiwanis Children’s Fund 
P.O. Box 6457 - Dept. #286 
Indianapolis, IN 46206 USA 

Give to the Kiwanis Children’s Fund

The Kiwanis International Board 
voted to extend a waiver on new 
member fees for existing Kiwanis 
clubs until December 31, 2020. 
The board is using its authority to 
bolster membership and help clubs 
serve their communities in the wake 
of the COVID-19 pandemic. The 
waiver only applies to new-member 
fees paid to Kiwanis International; 
however, the board encourages dis-
tricts and clubs also to waive their 

respective new-member fees.
“We believe there should be 

no barriers for people to become 
Kiwanians. People who want to help 
kids succeed and those who want 
to make a positive impact on the 
community are invited to join Kiwan-
is,” says Art Riley, 2020-21 Kiwanis 
International president. “These new 
members are contributing to our or-
ganization with their passion, experi-
ence, know-how and commitment.”

New-member fee waiver ends this month

Leadership training coming soon

Everyone can identify a great leader. 
But what makes a leader great?  

It takes education and training. 
That’s why we’re introducing Kiwanis 
Amplify — a leadership program for 
new and emerging leaders who want 
to amplify their skills to help them 
build and lead a team.  

Through Kiwanis Amplify, partici-
pants will learn skills to improve more 
than their Kiwanis club. They’ll get the 
skills needed to improve communities, 
careers, schools, the lives of adults and 
children everywhere.  

Visit kiwanis.org/amplify to learn 
more about the program and suggest 
members you think would benefit from 
participating.
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KIWANIS NEWS

SLP thankyou ad final.indd   1SLP thankyou ad final.indd   1

Colonial Flag Foundation, a COVID- 
compliant fundraiser. Clubs can con-
nect with communities while raising 
funds and honoring veterans and civil 
servants with Healing Field® and Field 
of Honor® flag displays, all of which 
allow social distancing. (U.S. only.)

PerkSpot, a one-stop online shop that 
offers savings in 25 retail categories 
— an ideal option for anyone who’s 

being careful about their budget 
during the COVID-19 crisis.

VSP offers vision care for Kiwanis 
members with access to affordable, 
comprehensive coverage. Kiwanis 
members have access to more than 
91,000 vision service providers across 
all 50 states ready to provide eye ex-
ams, lenses and frames. (U.S. only.)
More: kiwanis.org/partners.

Three new partners can bring value to your club — or to you

Check in on your classrooms

It’s that time of year when pencils 
are down to a nub and erasers 
have little life left in them. So many 
people donate to schools at the 
beginning of the year, but teachers 
will tell you that supplies are needed 
all year long. Find out how you can 
support your classrooms with assis-
tance from Kiwanis Warehouse. Shop 
online at kiwanis.org/warehouse.

A story in the September 2020 issue of 
Kiwanis magazine incorrectly stated 
that the journalist Frank Whelan, author 
of the feature “A History of Service” (page 
22), is a Kiwanis member. 

Corrections
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O
ctober 8, 1918, was un-
doubtedly among the most 
difficult days of Woodrow 

Wilson’s presidency.
That morning, U.S. Army Chief 

of Staff General Payton March, a 
native of Easton, Pennsylvania, 
came to Wilson with an alarming 
report. From all over the country, 
young men in military training 
camps, men he had called into 
the military to fight World War I, 
were sick — and many were dying 
— from an influenza pandemic. 
Camp commanders were suggest-
ing that troop deployments be 

slowed until the crisis had passed.
Wilson admitted to March 

that he recognized the gravity of 
the situation. But with a major 
German offensive underway and 
American troops fighting valiant-
ly against it, any attempt to slow 
the troop buildup now would be 
seen as a sign of weakness both 
by the Kaiser Wilhelm’s Germa-
ny and the Allies. So, along with 
ordering increased health precau-
tions, the president decided the 
troop deployments to Europe 
would continue.

Perhaps to break the tension 

and stress at the close of the meet-
ing, March heard Wilson repeat 
to himself a sobering rhyme then 
making the rounds of the coun-
try: “There was a little bird / its 
name was Enza / I opened up the 
window / and in-flu-enza.”

What, you might ask, does the 
great flu pandemic of 1918 — 
which killed between 50 million 
and 100 million people (estimated 
at 3% of the world’s population) 
— have to do with the Allentown 
Kiwanis Club? As it happens, the 
club was born that same year. And 
the historical record shows that 

After an interesting tip from a Kiwanis club secretary, staff 

at Kiwanis magazine did some digging and found this 

amazing story. We immediately thought it fitting to share 

during the current pandemic. Maybe you’ll find some 

similarities between 1918 and now.

It was exciting to see the information pour in as we 

made phone calls and searched the internet for clues 

and information about this historic project. We discov-

ered that a Kiwanis member, also a former journalist, 

already had written the story. (That’s what you will read 

here.) Folks at the Lehigh Valley Historical Society in Al-

lentown, along with members of the Allentown Kiwanis 

Club, were helpful in the collection of more details, 

newspaper clippings and photos. 

We hope you enjoy reading this piece of history, and we 

invite you to share your club’s current and historic projects 

with us at shareyourstory@kiwanis.org. 

Coming soon: Exactly who was Walter Kiwanis? 

A HISTORY OF SERVICE

KIWANIS HISTORY

DURING THE FLU PANDEMIC OF 1918, KIWANIANS IN ALLENTOWN, PENNSYLVANIA,  
OPENED A TEMPORARY HOME FOR CHILDREN WHOSE LIVES WERE AFFECTED BY THE ILLNESS.

Story by Frank Whelan

Shonda Warner is a farmer, investor 
and founder of Farmacopia Farms in 
Oregon. She grows a variety of things, 
including blueberries, hazelnuts 
and hemp, which is her main crop. 
She produces CBD oils and salves 
— and transports it all from farm to 
consumer. 

“When I started in agriculture, there 
were very few women in grain trad-
ing,” she says. 

That didn’t stop her. She followed 
her passion.

A story in the October 2020 issue of 
Kiwanis magazine incorrectly iden-
tified Shonda Warner. Her corrected 
information and photo are below.
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In this unprecedented year, our Kiwanis advisors and sponsoring clubs have gone above 
and beyond to keep our Service Leadership Programs thriving. We can’t thank you enough. 
Because of you, leaders of all ages and abilities now know that nothing can stop passionate 
people from caring about others and serving their communities.  

IT’S OFFICIAL. 
OUR ADVISORS 
ARE AWESOME. 

THANK 
YOU! THANK 

YOU!
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Photo by Gregg Delman
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COVER STORY

It could be a scene from a 
holiday commercial. Picture 
this: Snow is gently fall-

ing on a crowded city street. A 
family of three, bundled in their 
winter garb, navigates the maze 
of people moving steadily along 
the sidewalk, often looking up 
in wonder at the lights tethered 

to the poles above. The smell 
of roasted nuts escapes from an 
open shop door, along with a 
sudden gust of warmth. It stops 
the family in its tracks. While 
Mom and Dad excitedly point at 
the colorful sweets in the window, 
their 6-year-old daughter peers 
up at a window across the street. 

Her eyes are bright. Her mouth 
slowly drops open. Without 
looking away from the window, 
she reaches back and tugs on her 
mom’s coat, unable to say a word. 
Her mom turns to her little one 
and follows her pointed, mittened 
hand up to what — or, more accu-
rately who — stands before them. 

INTERNATIONAL BALLET STAR MISTY COPELAND CREDITS HER TIME AT A BOYS & 
GIRLS CLUB FOR CONTRIBUTING TO HER SUCCESS. AND SHE’S PAYING IT BACK.

Story by Kasey Jackson
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COVER STORY

It’s a poster of Misty 
Copeland. Larger than 
life. Right there in the 

window of an athletic store. 
The Under Armour ad that 

debuted several years ago was 
perhaps the introduction for 
many to the first African Amer-
ican woman to be promoted to 
principal dancer with the Amer-
ican Ballet Theatre in New York 
City. There she stood, strong 
and Black and female. And she 
dominated not only the windows 
of many stores in cities across 
the country, but the stage as well. 
Her debut Under Armour ad, ti-
tled “I Will What I Want,” serves 
as a testament to the hard work 
and determination that got her 
where she is today. 

Because life didn’t deal Misty 
Copeland the easiest hand. In 
1996, when she and her five sib-
lings and mother lived for a time 
in two small rooms in an inn, she 
did something that would change 
her life forever. She attended her 
first ballet class at the local Boys 

& Girls Club. It was there that 
she found the courage, discipline 
and determination to go from 
a 13-year-old girl in tube socks 
learning her first dance moves 
to dancing en pointe only three 
months later. Within a year, she 
was dancing professionally.

Copeland didn’t let an unset-
tled life get in her way. 

You may recognize Copeland 
because you’ve seen her in that 
Under Armour ad. The little 

girl down the street may know 
her as Clara the Princess in The 
Nutcracker. Others know her 
as The Firebird. And others still 
know her as a bestselling author 
and from countless magazine 
covers and morning television 
interviews.

But many volunteers, staff and 
attendees of the Boys & Girls 
Club of San Pedro, California 
(now known as the Boys & Girls 
Club of the Los Angeles Harbor), 
know her as the little girl who 
had a dream and grew up to be 
the princess of the stage.
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Boys & Girls Club
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Firebird photo by Gene Schiavone

“Having the title of principal dancer, I’m now a very visible and 
tangible representation for those who came before me and for the 
future of those who will be able to see themselves through me.”
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1 Tell us a little about why you 
started attending the San Pedro 
Boys & Girls Club and what 
types of things you did there.
My mother was a single parent 
with six children, and my club 
was walking distance from my 
school. It was a safe place for me 
and my siblings to go while my 
mother worked. It was also the 
first place I’d ever been exposed 
to tutoring, extracurricular 
activities, sports and eventually 
ballet. I fell in love with wood-
shop class and the pool. It was 
really the first time I was a part 
of anything artistic. It changed 
my life. 

2 What do you remember feel-
ing that first time you danced at 
BGCA?
The first time I danced at my club 
was when I would practice my 
drill team routines in the gym. I 
loved it! But when I took ballet 
for the first time in that same 
gym on the basketball court, it 
was terrifying. It was the first 
time I was forced to step outside 
of my comfort zone. And I never 
looked back. 

3 Do you continue to grow 
from what you learned through 
your time at BGCA, and if so, in 
what ways?
I think I realize it more and more, 
in time and with maturity, what 

an impact the club had and has 
on me. It was the first time I 
saw mentorship and leadership. 
Those qualities were instilled in 
me from then on. 

4 Why is it important for volun-
teers to keep places like Boys & 
Girls Clubs active and thriving?
There are so many communities 
across the country that don’t have 
a strong support structure, that 
don’t have a safe home away 
from home, or a home at all for 
that matter. So when we have an 
institution where we can come to-
gether from all walks of life, learn 
from and encourage one another, 
it is a huge asset to everyone. 

5 Volunteers were once such an 
important part of your life. How 

do you pay it forward to give 
back to your community?
To be in a position of impact and 
visibility has been a true gift to 
me. I know it’s not for everyone, 
but I’ve happily stepped into a 
role of mentor, leader and repre-
sentation. I use my voice to share 
my experiences, the benefits of 
organizations like BGCA and 
the importance of the arts in our 
communities. 

6 Sometimes we have dreams 
we think are too big. What 
would you say to someone who 
wants to give up on a dream?
It’s truly never too late to dream, 
and there’s certainly never too 
big of a dream to have. I think 
that if you know deep down 
exactly what it is you want for 

COVER STORY
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your life, fight for it! Surround 
yourself with supportive and 
uplifting people and approach 
things one day at a time. Every 
day is another opportunity to go 
for what you want. 

7 Becoming the first Black 
female principal dancer with 
American Ballet Theatre has cer-
tainly changed countless things 
about your life. What is the most 
profound change?
Having the title of principal 
dancer, I’m now a very visible and 
tangible representation for those 
who came before me and for the 
future of those who will be able to 
see themselves through me. That, 
to me, is the most profound. 

8 You’ve certainly met thou-
sands of young dancers. Can 
you share with us one particu-
lar moment that will stick with 
you … one memory you’ve held 
close?
Meeting and becoming friends 
with a young cancer survivor 
named Renata. She reminds me 
daily just how precious life is, 
how valuable my relationships 
are and how fortunate I am to get 
to do what I love! 

9 What message or advice 
would you like to give Kiwanis 
members about the work they 
do helping children in their 
communities? 
Every single effort toward all 

of our missions to enrich our 
communities and opportunities 
for the next generation does 
not go unnoticed. I support and 
champion you because your 
work, love and support matter! 
Thank you. 

10 On days when you just 
want to sleep in, or the aches 
and pains of countless hours of 
workouts and dance have you 
feeling drained, what motivates 
you to keep going?
Reminding myself just how 
fortunate I am, thinking of the 
young ones watching me, and 
last, remembering why I do 
what I do. Because I absolutely 
love it! K

Photos courtesy BGCA Madison Square Club

p012-017_KIM_1220_Misty.indd   17p012-017_KIM_1220_Misty.indd   17 10/30/20   7:20 PM10/30/20   7:20 PM



18   K IWANISMAGAZINE.ORG

W
hen Kiwanis International officially 
partnered with Boys & Girls Clubs 
of America and the Boys & Girls 

Clubs of Canada in 2007, it cemented a 
meeting of minds and hearts committed to 
improving the lives of children.

Kiwanis is dedicated to serving the chil-

dren of the world, a calling reflected in the 
Boys & Girls Clubs mission “to enable all 
young people, especially those who need 
us most, to reach their full potential as pro-
ductive, caring, responsible citizens.”

Shanna Warren is chief executive officer 
of California’s Boys & Girls Club of Bur-

KIWANIS PARTNERS

WITH A COMMON MISSION, KIWANIS AND BOYS & GIRLS CLUBS HAVE 
WORKED TOGETHER SUCCESSFULLY TO SERVE KIDS FOR YEARS.

Story by Julie Saetre
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bank and Greater East Valley, which was 
founded in 1995 by a group that included 
a member of the Burbank Sunrise Kiwan-
is Club. Warren joined the Boys & Girls 
Club in 2001 and served as the director of 
its first after-school program, so her per-
spective on the Kiwanis partnership has 
been framed by more than two decades 
of experience.

“Our missions are aligned, so it’s a natu-
ral partnership,” she says. “Your motto is 
serving the children of the world. We can’t 

reach that far, but that’s very close to what 
our mission is. When you can find a service 
club that has the same core values, it’s a 
great partnership.”

The admiration is mutual. Since 2009, 
Donna Ferracone, a member of the Kiwanis 
Club of Redlands, California, has orga-
nized her club’s participation in an annual 
back-to-school shopping spree for mem-
bers of the Boys & Girls Clubs of Greater 
Redlands-Riverside. It’s part of an ongo-
ing relationship between the two clubs, 
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Fishing trip sponsored by the 
Burbank Sunrise Kiwanis Club
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one that Ferracone says works 
because of the Boys & Girls Clubs’ 
professionalism.

“The Boys & Girls Clubs (op-
eration) is organized. They’ve 
got goals. They’ve got a very set 
organizational path with the kids. 
Their staff is excellent. They have 
good ideas.”

These Kiwanis clubs offer 
examples of how powerful the 
collaboration between the two 
organizations can be — for the 
adults working on both sides of 
the equation and, most important, 
for the young people whose lives 
they’re changing.

Making an impact in Toronto
In Canada, the Kiwanis Club of 
Toronto’s relationship with its 
local Boys & Girls Clubs stretches 
back almost a century — to 1921, 
when members established what 
is today the Toronto Kiwanis Boys 
& Girls Clubs in a church base-
ment. Although the Boys & Girls 
Clubs incorporated as a separate 
nonprofit in 1992, the two groups 
remain closely connected, starting 
with the basics: The Kiwanians 
donate more than CA$300,000 an-
nually through the Kiwanis Club 
of Toronto Foundation.

“It’s meant everything. The 
general operating funding that 
we get from Kiwanis is huge,” 
says Kathy Maney, director of 
finance and administration for 
the Toronto Kiwanis Boys & Girls 
Clubs. “We do a lot of very grant-
based projects, where money is 
given to support specific pro-
grams with very specific ties to 

what the money can be spent on. 
The Kiwanis core funding gives 
us a little bit of flexibility to make 
sure we can keep our lights on, 
we can pay the hydro bill, we can 
do all those sorts of things. That’s 
been hugely important.”

The core infrastructure is key. 
The Toronto Boys & Girls Clubs 
serve 1,200 youth annually at 
four program sites, with oppor-
tunities for a fifth being explored. 

Kiwanis funding helps ensure 
that those clubhouses are open to 
provide afterschool and evening 
programs that incorporate phys-
ical activity, healthy eating and 
nutrition education, wellness and 
personal health support, literacy 
development, access to technolo-
gy, experiential learning opportu-
nities and more.

Greg Gary joined the Toronto 
Boys & Girls Clubs as executive 
director in July 2020. The former 
Canadian Football League player 
and University of Toronto football 

coach has more than 12 years of 
experience working in community 
organizations, including service 
to at-risk youth. So he knows the 
difficulty of finding support for 
much-needed programming — 
support that is even more crucial 
as the world deals with a pan-
demic and its economic fallout.

“Resources have become more 
and more scarce. And I think 
they’re going to get tighter and 
tighter,” he says. “(Kiwanis 
clubs) have an organization 
that can give you the resources 
to deliver programming. It’s 
invaluable.”

Kiwanis funding — from the 
Toronto club’s foundation and 
generous individual members 
— also helps Boys & Girls Clubs 
members pursue their goals 
through scholarships.

“We’re taking a look at some 
of these young people and not 
just supporting the first year, but 
actually supporting their journey 
through post-secondary,” explains 
Maney, “so we know that we get 
them to the finish line as well.”

Kiwanians also support an 
annual “hamper” (or basket) 
program, which provides holiday 
meals to families who otherwise 
couldn’t afford them. The funds 
are appropriately dubbed “happy 
dollars,” says Tim Simpson, the 
Toronto Kiwanis Club’s immedi-
ate past president.

“If you’ve got something good 
happening in your world, as 
you’re announcing it, you give a 
dollar or two. Every time some-
one has a birthday, they give their 

KIWANIS PARTNERS

“The Boys & Girls 
Clubs (operation) 
is organized. 
They’ve got goals. 
They’ve got a very 
set organizational 
path with the 
kids. Their staff 
is excellent. They 
have good ideas.”
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age equivalent in happy dollars. 
We try to be as positive and inclu-
sive as we can.”

The Toronto Kiwanians give 
more than financial support. They 
contribute time as volunteers, 
grilling up burgers and spinning 
cotton candy at the Boys & Girls 
Clubs’ annual summer barbecue 
and overseeing bounce houses 
at the winter holiday bash. And 
on a day-to-day basis, the Kiwa-
nians provide mentorship and 
friendship to kids who need the 
dependability of a caring adult 
in their lives. It’s about being “an 
impact person,” Gary says.

“It’s that one person who comes 
in and says, ‘You know what? 
You could probably survive at a 
university and get a degree. We’re 
going to make sure you make it 
through high school.’ Nobody’s 
really ever given them that hope 
yet. Those few words are so valu-
able to somebody who’s looking 
for hope.”

Family ties in Burbank
Like its Canadian cousin, the 
Boys & Girls Club of Burbank and 
Greater East Valley in California 
has been associated with Kiwanis 
from its start. In 1995, a member of 
the Burbank Sunrise Kiwanis Club 
joined a member of the Burbank 
City Council and others to launch 
the Boys & Girls Club in a con-
verted firehouse. It wasn’t long 
until other Kiwanis members got 
involved — and stayed involved.

“We’ve never stopped giving,” 
says Donna Anderson, immediate 
past president of the Burbank 

Sunrise Kiwanis Club.
Over the decades, the Kiwan-

ians have sponsored and chap-
eroned field trips to Disneyland, 
the circus, museums and fishing 
trips. About 10 years ago, they 
launched a K-Kids club at the 
Boys & Girls Club. As the Bur-
bank BAGC has expanded to 
23 locations serving 3,000 kids 
annually, the Kiwanians have pur-
chased vans for transportation. 
Recently, the Sunrise club pledged 

US$25,000 to support the Boys 
& Girls Club capital campaign 
to purchase a building that will 
serve as its new, larger home base.

The two organizations work 
so well together in part because 
collaboration is a two-way street. 
A Boys & Girls Club staff member 
always belongs to the Kiwanis 
club. Shanna Warren, the Boys & 
Girls Club’s executive director, 
joined the Kiwanis club in 2001, 
when she first began working 
at the BAGC. When she left the 

morning club due to a conflict 
with her children’s school sched-
ules, another Boys & Girls Club 
representative took her place — a 
pattern that has continued.

“We’ve all served as officers,” 
Warren explains. “We’re not just 
going to the meetings. We’ve been 
actively involved.”

The partnership with the Sun-
rise Kiwanians has been so ben-
eficial that the Boys & Girls Club 
has reached out to two additional 
Kiwanis clubs, the Burbank club 
and the Glendale club. BAGC staff 
have joined those clubs as well.

“The Kiwanians, in my expe-
rience, want to roll their sleeves 
up, they want to get in there, they 
want to engage with the kids, 
they want to see the impact that 
they’re making,” Warren says. “So 
they’re excellent partners.”

Anderson and her fellow club 
members wouldn’t have it any 
other way.

“How are you going to know 
what the real kids of Burbank 
need if you don’t get involved 
with them?” Anderson says. 
“These kids know us because 
they see what we give to the 
Boys & Girls Club. They’ll 
always remember Kiwanis. And 
they will join eventually. I really 
believe it.”

Bonding in the Inland Empire
In 2001, P.T. McEwen became 
president and chief executive 
officer of California’s Boys & Girls 
Clubs of Greater Redlands-Riv-
erside — and a member of the 
Kiwanis Club of Redlands. 

KIWANIS PARTNERS

“I just can’t say 
enough good 
things about our 
partnership with 
the Boys & Girls 
Clubs. They are all 
about kids, and so is 
Kiwanis. I think that’s 
the easiest and most 
beautiful thing.”
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For many years, the Red-
lands-Riverside Boys & Girls 
Clubs partnered with Mervyn’s, a 
California-based department store 
chain, to treat BAGC members in 
need to a back-to-school shopping 
spree. But in 2008, Mervyn’s filed 
for bankruptcy, and the Boys & 
Girls Clubs needed a new partner. 

McEwen’s fellow Kiwanians 
had already helped out with 
BAGC projects in the past, so the 
CEO approached them again, and 
the club immediately agreed.

The club now teams with 
Kohl’s, a U.S. department store 
chain. An area Kohl’s opens early 
for a shopping time exclusively 
for the Kiwanians and kids. 

Kiwanian Donna Ferracone 
organizes the event each year, re-
cruiting volunteers and matching 
them with a child. For the 2020 
event, the Kiwanians, along with 
some of their family members, 
helped 50 kids select new outfits. 
In the era of COVID-19, all shop-
pers donned face masks, used 
hand sanitizer and underwent 
temperature checks before hitting 
the racks. The shopping process, 
Ferracone says, can be humbling.

“Some of the things you hear, 
like ‘I’ve never had a new pair 
of shoes before’ or ‘You mean I 
get to buy my own underwear?’ 
Just things that really make you 
think. They’re kids that don’t get 
to experience some of the things 
that our kids and other kids get to 
experience all the time.”

As the event has grown, another 
Kiwanis club has answered the 
call to help. For the past decade, 

members of the Kiwanis Club of 
San Bernardino have attended the 
shopping spree. They sponsored 
an additional 30 kids in 2020.

The conversations between the 
adult/kid teams often are as valu-
able as the wardrobe selections, 
says Mark Davis, senior vice pres-
ident of the Boys & Girls Clubs of 
Greater Redlands-Riverside.

“It builds a close bond in the re-
lationship, and it gives an oppor-
tunity for the Kiwanian to not just 
know that they’re doing some-
thing, but they’re doing some-
thing that makes a big difference 
in a child’s life. Because that child 
is going to remember that for the 
rest of their life.”

Elizabeth Silvius is immediate 
past president of the San Ber-
nardino Kiwanis Club.

“I’ve enjoyed meeting the 
children when I have helped with 
this event,” she says, “and love 
talking to them about what they 
are excited about in the coming 
school year. This year, I shopped 
with a young girl who loved 
math, which is what I studied in 
college, and it was fun to give 
some encouragement to a future 
female mathematician.”

The experience is so moving 
that some Kiwanians go above 
and beyond the US$100-per-child 
budget.

“A lot of the Kiwanis members 
are generous,” says McEwen, who 
served as the Redlands club pres-
ident in 2019-20. “Kids might go 
over (the spending limit). And it’s 
very, very common for a Kiwanis 
member to just pull out their cred-

it card and pay the balance.”
Neither Kiwanis club limits 

its involvement to the shopping 
spree, however. For example, 
the Redlands club has supported 
the Boys & Girls Clubs summer 
camps and other programming, 
provided Thanksgiving meals 
to BAGC members and worked 
craft booths at fall festivals. The 
club also sponsors a K-Kids club 
at the Boys & Girls Clubs. In San 
Bernardino, Kiwanians have 
helped with BAGC transportation 
and made monetary donations. 
In 2020, social distancing require-
ments have also inspired them to 
get creative.

“At our division installation, 
which our club hosted virtually, 
we held a trivia contest to get to 
know our new lieutenant gover-
nor, Rex Ramsey,” Silvius says. 
“We collected donations from our 
members, and the winning trivia 
team was allowed to designate 
a charity in the area to donate 
the money to. The winning team 
chose The Boys & Girls Club, and 
we sent them a $250 donation.”

It’s just one more example of 
what happens when two groups 
with complementary missions 
merge their passion, talents and 
support.  

“I just can’t say enough good 
things about our partnership with 
the Boys & Girls Clubs and the 
way that we’re able to help kids,” 
says Ferracone.

Concludes McEwen, “Boys & 
Girls Clubs are all about kids, and 
so is Kiwanis. I think that’s the eas-
iest and most beautiful thing.”  K
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KIWANIANS IN ICELAND SUPPORT A PROGRESSIVE 
WEEKEND RETREAT FOR DISADVANTAGED CHILDREN 
IN THE REYKJAVIK AREA.

B
icycles splashing in water sounds fun and indeed not 
an everyday thing, yet at Vinasetrið (Friends Center) 
in Kaldársel, Iceland, children get to experience and 

do things they never dreamed of.
Vinasetrið is a weekend home for children 6-12 years old 

in need of emotional and social support. Annually, about 
100 children get the opportunity to stay there. They come 
from various circumstances; some are in foster care, while 
others face hardships at home, such as poverty, illness or 
lack of support. Many of the children are socially isolated, 
with few or no friends.

“Getting the opportunity to spend a weekend at Vinase-
trið, in a safe and inclusive environment, engaging in play 
and work, can truly alter the lives of many disadvantaged 
children,” says Inga Þórunn Halldórsdóttir, president of the 
Kiwanis Club of Dyngja. 

Story by Inga Þórunn Halldórsdóttir and Konný R. 
Hjaltadóttir • Photos by Guðrún Arinbjarnardóttir

ALL
INCLUSIVE

This story and accompanying photos were submitted by the 

Kiwanis Club of Dyngja, Iceland. Tell us what your club is doing 

at shareyourstory@kiwanis.org.
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T
he Kiwanis Club of Dyngja, 
chartered on December 12, 
2012, is a 13-member female 

club in the Iceland-Faroes District. 
In the spirit of the Kiwanis mis-
sion of helping children locally 
and globally, the club has been an 
active participant in many of the 
district´s joint projects from the 
beginning, while also launching a 
special partnership with Vinase-
trið. Despite being a small 
club, it´s very active, vibrant 
and engaging. In fact, it has 
been a distinguished district 
club for the past five years. 

The Vinasetrið project was 
the district’s most notable ser-
vice project in 2019, and se-
lected as the district’s entry in 
the 2020 Kiwanis Internation-
al Signature Project Contest. 
The general sentiment of the 
membership is to be humbled 
by the laurels, but extremely 
proud of the acknowledge-
ment of their hard work. 

“The purpose of Vinase-
trið is to give every child 
the opportunity to experience 
joy, despite sometimes dreary 
circumstances or difficulties, in 
order to learn to trust others and 
their environment and to receive 
spontaneous and caring intima-
cy,” says Guðrún Arinbjarnadóttir, 
the manager of Vinasetrið. 

Vinasetrið has a motto: Joy 
– Trust – Inclusiveness. As a 
nonprofit organization, it operates 
on the philosophy that every child 
is unique, deserves the best in life 
and should have an opportunity 
to have a bright and successful fu-

ture. That philosophy is also crys-
tallized in Kiwanis’ definition and 
motto — as well as in the Kiwanis 
International and Iceland-Faroes 
District strategic plans — and has 
an indisputably strong harmony 
with the vision of the organiza-
tion: “Kiwanis will be a positive 
influence in Iceland, the Faroe 
Islands and the world, so that one 
day all children will wake up in 

communities that believe in them, 
nurture them and provide them 
with the necessary support they 
need to thrive.”

Every weekend, 15 to 20 chil-
dren and a staff of five to seven 
spend time together, creating a 
warm family environment that 
feels like going to the summer 
house where the children meet 
their friends and family. Most of 
the children enjoy such weekends 
once or twice each month, every 
month of the year. 

Vinasetrið is very much like a 

normal home, yet without any 
smart devices or TV. A positive 
and caring atmosphere is essential 
for the children to feel comfort-
able — and to realize that they 
have been chosen to be a part of 
it, instead of being sent away. All 
facilities are well suited for play-
ing and enjoying the outdoors in 
the diverse and stunning natural 
paradise of Kaldársel, where the 

home is located, offering the 
children various opportuni-
ties for leisure and a variety 
of experiences that many of 
them miss in their daily lives. 
Today it could be baking, 
cooking, reading or cycling. 
Tomorrow they may go swim-
ming, hiking, bowling, to a 
theater or a museum. 

“It is healthy to be outside, 
to try different things and get 
an outlet for creativity and ex-
perience the joy of play,” says 
past club president Konný R. 
Hjaltadóttir.

Is a new environment a 
challenge for the children? 

Here’s what one child says: 
“When I am at Vinasetrið, I can 
just be myself — play without 
having to worry about anything.”

From the friendship between 
children and adults to challenging 
new tasks, role-playing games, 
help with housework and var-
ious social activities, there’s no 
shortage of ways for the kids to 
become more socially skilled. 
Thus, it is also possible to break 
the social isolation confronting 
many of them. The children are at 
Vinasetrið on their own terms.

“Kiwanis will be a positive 
influence in Iceland, the 
Faroe Islands and the 
world, so that one day all 
children will wake up in 
communities that believe 
in them, nurture them 
and provide them with 
the necessary support 
they need to thrive.”

YOUR STORY
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The Dyngja Kiwanis Club has 
supported the activities of Vina-
setrið since 2013. The collabora-
tion is outstanding, and a close 
friendship has developed. Twice 
a year, the Kiwanis members 
organize bingo nights with an 
attendance of 80-100 enthusiastic 
players. These events are open 
to the public, with all proceeds 
going to Vinasetrið. Members 
collect prizes and gifts from local 
businesses, many of which are 
very supportive and positive 
toward Kiwanis, the club and the 
project. Many also have donat-
ed gift certificates directly to 
Vinasetrið. Club members also 
frequently donate items, such as 
furniture, toys, household goods 

and clothing, as well as movie 
and bowling tickets. They also 
regularly visit Vinasetrið, and in 
turn its employees attend Dyngja 
meetings, bingo nights and other 
events.

To the great delight of the staff 
of Vinasetrið, children’s “dirt 
bikes” were donated this year. 
The children use the bikes exten-
sively for longer and shorter rides. 
Thus they have the opportunity to 
try new things, solve tasks, learn 
about the environment, appreciate 
nature and rejoice in victories and 
discoveries. The Iceland-Faroes 
helmet project has provided every 
6-year-old in the country with 
a safety bike helmet since 2005. 
Vinasetrið is no exception and 

annually receives some helmet 
donations. 

Club members have whole-
heartedly embraced the project 
and unselfishly support the 
process. They acknowledge it as 
their club´s long-term signature 
project and a valuable partner-
ship in continuous development. 
It also is the future of the club. 
In fact, the partnership is in the 
spirit of Kiwanis — support-
ing activities that enhance and 
enrich the lives of children in 
need. The club’s sponsorship 
of the home is very important 
to the children, of course, but it 
also warms the Kiwanis hearts 
of the club members who serve 
them. K

“The purpose of Vinasetrið is to give every child the opportunity 
to experience joy, despite sometimes dreary circumstances or 
difficulties, in order to learn to trust others and their environment 
and to receive spontaneous and caring intimacy.”

Great partnership

The Dyngja Kiwanis Club 
has supported the activ-
ities of Vinasetrið since 
2013. Every weekend, 15 
to 20 children and a staff 
of five to seven adults 
spend time together. 
You can learn more about 
the work that the club’s 
partner does by going to 
vinasetrid.is.

YOUR STORY
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KIWANIS HISTORY

E
very organization has an origin 
story. Kiwanis is no different.

Founded by Allen Simpson 
Browne in Detroit 1914, Kiwan-
is began as a fraternal club for 
business, with Joseph G. Prance, a 
successful tailor, as the first mem-
ber. Meetings were held for men to 
discuss business. 

About four years later, Kiwanis 
would switch its focus from a 
businessmen’s club to a service 
club specifically dedicated to 
children in need. And the story of 
how it happened would become 
Kiwanis legend.

It started with a Polish child 
who had been abandoned by 

his father and “adopted” by the 
Detroit No. 1 Kiwanis Club. They 
called him “Walter Kiwanis.” 
They took care of Walter, clothed 
and fed him, treated him as if he 
were their own child.

The tale of Walter Kiwanis 
would then be told, forgotten and 
rediscovered over the decades. 

But who was Walter Kiwanis, 
and what really happened to him? 
And did a club’s generosity really 
refocus the entire organization?

Immigrating to America
Władyslaw “Walter” Nalaski was 
born on Christmas Day 1909, in 
Płonsk, Russia. (Poland wouldn’t 

KIWANIANS IN DETROIT TAKE CARE OF AN ORPHANED BOY AND 
START KIWANIS DOWN A NEW PATH OF SERVICE TO CHILDREN.

Research, story and illustrations by Curtis Billue

History
MYSTERY

Just who was Walter Kiwanis?
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KIWANIS HISTORY

regain independence until 1918, 
when it became a republic after 
123 years of being partitioned 
between Russia, Prussia and 
Austria.)

His parents, Wiktorya “Vic-
toria” Olszewska Nalaski and 
Franciszek “Francis” Nalaski, 
also known as Franz or Franc, 
also had two other children, 

Steve and Marie.
On March 17, 1910, Franz 

Nalaski arrived at Ellis Is-
land on the ship Frederick the 
Great, from the German port of 
Bremen, according to Liberty 
Ellis Foundation records. He 
then made his home at 690 
Frederick Street in Detroit, 
Michigan.

In the early 20th century, 
Polish immigrant life in 
America was difficult —  
because of the language 
barrier, cost of living, living 
conditions and the num-
ber of immigrants seeking 
work.

“Many peasants in 
Poland migrated from 
partitioned Poland in 
hopes of land and op-
portunity,” says Dominic 
Pacyga, professor emeri-
tus of history at Columbia 

College Chicago, “only to 
live in slum dorms, often with-

out running water, with entire 
families living in one room.”

This was the case for Walter’s 
family. His case file from the 
Children’s Aid Society of Detroit 
tells part of the story: “Walter’s 
father came over from Poland 
alone, leaving his wife and three 
children, whom he promised to 
send for later. They did not hear 
from him, so the wife decided to 
bring the oldest child, ‘Włady-
slaw’ (Walter), with her, leaving 
the other two children with her 
mother.”

With her 3-year-old in tow, 
Victoria began the long, arduous 
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journey to New York to find her 
husband. They arrived on the S.S. 
Amerika on January 30, 1913.

“There were three waves of 
economic migrations from 1850 
to 1920,” says Pacyga, “and 
during that time it would take a 
family 10 days to two weeks to 
get from their village to Ham-
burg, Germany, then take a 
steamer to New York and finally 
a train to Chicago.” 

Victoria never made it 
to Detroit. Instead, she fell 
in love with Frankciszek 
“Frank” Malkowski from 
Płonsk and started a new life 
in Chicago. Soon after, they 
had their first child, Edward.

She lived with Malkowski 
for two years and, according 
to the Children’s Aid Society 
of Detroit, “when Walter’s 
father learned of this, he kid-
napped Walter and brought 
him to Detroit.”

A few years later, Walter 
would be abandoned.

What would cause a father 
to leave his son? Was it the 
hardships of working and 
raising a son by himself? Was 
it the news that his former wife 
had remarried and had a sec-
ond child, Sabina, with her new 
husband? Or was it a patriotic 
calling to fight for Polish inde-
pendence in World War I?

Details are few, but the follow-
ing facts are known: Francis lost 
his wife to another man and lost 
contact with his children Steve 
and Marie in Płonsk during a 
time of war. We also know that 

Francis enlisted for the draft on 
national registration day, Sep-
tember 12, 1918. 

Whatever his father’s reasons, 
little Władyslaw found himself 
orphaned on the streets of Detroit.

Adopting Walter
In “The Kiwanis Legacy,” a 
Kiwanis history book by Chuck 
Jonak, the author writes: “Perhaps 
the most famous early service 

project of all unfolded in the city 
where Kiwanis was born.”

That’s where the Detroit No. 1 
club hosted a speaker along with 
a special 8-year-old guest.

“George R. Bedinger, general 
secretary of the Children’s Aid 
Society, addressed the club at Ho-
tel Statler,” reported the Detroit 
Free Press on October 9, 1918. “He 
told of the many activities of the 
society, its purpose, and what it 
has accomplished in Detroit.

“The club voted to adopt a boy 
Walter, in care of the society, by 
subscribing a fund for his mainte-
nance. Walter was in attendance 
at the meeting and was presented 
with a Kiwanis emblem and also 
made an honorary member.”

According to Jonak, the Detroit 
Kiwanis club was looking for a 
project to help an underprivi-
leged child. When they learned 
of Władyslaw’s case, they found 

a foster home for him, 
intending him to live there 
with an elderly couple. And 
the club members would 
make sure “Walter” had 
everything he needed.

“Every member was rush-
ing around trying to see who 
would have the opportuni-
ty of buying the lad a new 
overcoat, a new suit or a toy,” 
boasted the club’s president, 
Don Johnston. “He was the 
ward of Kiwanis. He was our 
son, Walter Kiwanis, and we 
were proud of him.

“Whenever we had a father 
and son meeting, Walter was 
right there and we just natu-

rally outdid ourselves,” Johnston 
said. “We loved him and there is 
no doubt about how he felt. His 
mother was proud of him and 
proud of what the club was doing 
for him.”

This remarkable level of service 
motivated some of the club’s 
members to do even more — at a 
moment when Kiwanis as a whole 
was suffering an identity crisis.

Continued on page 48

“Every member was 
rushing around trying to 
see who would have the 
opportunity of buying 
the lad a new overcoat, 
a new suit or a toy. He 
was the ward of Kiwanis. 
He was our son, Walter 
Kiwanis, and we were 
proud of him.”
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KIWANIS CLUBS FROM THE TAIWAN DISTRICT PLANNED AND EXECUTED AN ANTI-DRUG PROGRAM 
THAT INVOLVED ORIGINAL PAINTINGS BY STUDENTS AND ACTIVITIES TO SUPPORT THEIR ART.

K
eeping illegal and unsafe drugs away from youth is 
a war waged in many parts of the world. In Taiwan, 
the fight against illegal drug sales and use, especially 

among young people, reaches all the way to the top. 
In her inauguration speech in 2016, Taiwan Presi-

dent Tsai Ing-wen announced that the anti-drug effort 
would be one of the societal issues the government 
would act on. And in fact, within the first part of her 
presidency, there was a 20% increase in cases related to 
illegal drugs. Tsai says that Taiwan’s youth is increas-

ingly using drugs and that those not involved in 
the drug trade should be treated as “patients 

and victims,” not as criminals.
Taiwan leadership is taking this war on 

drugs very seriously. And so are Kiwanis 
members.

KIWANIS ASIA-PACIFIC

毒
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“The drug issue is considered 
a national and social security 
issue, especially the age of drug 
use dropping these days,” says 
Taiwan District Immediate Past 
Governor Liu Chun-Kuai. “Drug 
dealing is invading campuses 
from high school to elementary 
school. The minimum age of drug 
users in Taiwan is 10. In the past, 
the government has given harsh 
penalties, and nongovernmental 
organizations also have gotten 
involved. The Taiwan District of 
Kiwanis stands on the same page 
with the government.”

The Taiwan District has dedicat-
ed countless hours to drug aware-
ness, and one recent project — a 
poster competition — brought 
together 5,000 students, from ele-
mentary to junior high, to create 

KIWANIS ASIA-PACIFIC
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KIWANIS ASIA-PACIFIC
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posters to spread the antidrug 
message. They worked with the 
Education Bureau to reach out to 
as many students as possible.

“We hoped to emphasize the 
idea of drugs and their influences 
through the creativity and imag-
ination of the students them-
selves,” Liu says. 

The Kiwanians sent the paint-
ings to all schools, and the 
students selected their favorites in 
the first round. The Taiwan Dis-
trict Kiwanians also created an al-
bum for all the selected art pieces 
and now have an art gallery of the 
top three posters in each group at 
the district office, where visiting 
Kiwanians from every division 
have the chance to see the pieces.

But this poster competition is 
just a part of what the Taiwan Dis-
trict is doing in the fight against 
drugs. For example, Kiwanis 
members can volunteer for train-
ing on how to talk about standing 
up and saying no to drugs — and 
then take that message to school 
campuses all over the country. 
Members have also recently 
worked with the Taichung City 
government, creating a booth 
where they work with students 
to promote antidrug education to 
the public.

“Through the multi-teaching 
style in antidrug education, 
Kiwanians volunteer to learn 
drug abuse knowledge, interact-
ing with students to host a series 
of events such as the painting 
competition, an antidrug movie 
and an antidrug quiz reward,” 
Liu says. “The antidrug exhibition 
at the Taichung City government 
this past September was a nation-
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al event integrating resources and 
support from different depart-
ments, associations and public 
and private sectors in drug abuse 
prevention. 

“The Taiwan District of Kiwanis 
set up the antidrug booth on a 
sunny Saturday morning, with 
volunteers from Kiwanis, SLP stu-
dents and an international student 
group. Kiwanians working togeth-
er with youth in the antidrug quiz 
reward at the booth educate the 
public in drug abuse and promote 
the Kiwanis brand to the public.”

It’s a lot of work, Liu says, but 
it’s been worth it to reach so many 
people.

“It’s the first time for the Tai-
wan District to host a series in 
antidrug promotion,” she adds. 
“All the divisions and clubs in 
the district worked hard on it. 
We’ve gotten efficient feedback 
that it’s all been successful. The 
Taiwan District widely imple-
ments the motto of taking care of 
kids and society.” K

KIWANIS ASIA-PACIFIC
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YOUR STORY

I
n 1984, the newly chartered 
Lloydminster Kiwanis Club 
marked its first holiday season 

with a nice little project: giving 
out a “Christmas bag” to 15 local 
kids with special needs at Randall 
Park Elementary School. 

The club is still there today. So 
is the program. And they’ve both 
grown in the years since. In 2019, 
the club packed 2,100 bags for The 
Santa Project — for all students in 
preschool through second grade, 
in all Lloydminster schools.

“Everyone in Lloydminster 
knows Kiwanis for the Santa 
Project,” says club member Vera 
Gallant, who is also the lieutenant 
governor for Division 5 of the 
Western Canada District. “This is a 
project the teachers love, and they 
express their gratitude for the love 

and joy we bring to the school.”
It’s not just the teachers, Gallant 

adds. “We have many people in 
the community who call to see 
when we’re packing bags because 
they want to come and help.”

Working all week
The Santa Project’s growth began 
immediately. A new member took 
over in 1985 and expanded it to 
include all children from kinder-
garten through third grade. 

“The following year, a couple 
more schools were included,” Gal-
lant says, “and before long, all the 
public schools were included. By 
early 1990, all the schools in Lloyd-
minster were part of the program.”

It’s a rewarding project, but 
it’s demanding. In 2011, the club 
limited the top age of recipients to 
second grade so that volunteers 
could keep up with the need. 
With preschool kids now includ-
ed, the Santa Project is a four-day 
event each December.

For the volunteers themselves, 
it’s an all-week affair. Club 
members start gathering at noon 
on the Monday of Santa Project 
week. With more than 2,000 bags 
to pack, they have to get a jump 
on opening boxes and sorting 
items. Each bag contains a toy, 10 
chocolate bars, a bag of chips, an 
orange, a candy cane, Life Savers 

and other peanut-free candies.
On Monday evening, members 

and friends gather for supper and 
then start packing the bags. “It’s 
a great social evening,” Gallant 
says. “Beginning early Tuesday 
morning, all the bags are deliv-
ered to the schools, and Santa and 
his elves begin a very hectic week. 

“Santa most often has to return 
to some schools two or three 
times during the week to accom-
modate the kindergarten and the 
preschool students.”

 
Heart-wrenching stories
For the kids, it’s more than a mat-
ter of getting a bag. Each child can 
sit on Santa’s knee for a visit. 
“Mrs. Claus and the ‘elves’ 
organize the children,” Gallant 
says. “One elf sits next to Santa 

THE LLOYDMINSTER KIWANIS CLUB BRINGS TREATS AND CHEER TO LOCAL KIDS EACH YEAR. 
BY VERA GALLANT, LT. GOV. DIVISION 5, WESTERN CANADA DISTRICT
 

Santa’s signature project 
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and hands him the bag, which he 
gives to the child, and we all sing 
Christmas carols and just have a 
whole lot of fun.”

Even Santa couldn’t resist the 
Kiwanis spirit. “We had the same 
Santa for 33 years, and he eventu-
ally became a Kiwanis member.” 

After his retirement, the project 
has used two Santas in recent 
years. At first, each one worked 
two days. This year, both Santas 
will work all four days. 

The number of children they 
serve isn’t the only change. 

“More and more, we hear kids 
asking for basics like warm socks, 
a pair of shoes or for Daddy to 
be home for Christmas,” Gallant 
says. “Santa and his elves hear 
some heart-wrenching stories.”

Last year, a young girl asked 
Santa for food. Volunteers ended 
up taking two vans full of grocer-
ies to the family, along with gifts. 

“The Key Club, along with a 
Kiwanis member, went caroling to 
the home of that little girl,” Gal-

lant says. “To see this family hold 
each other as we sang Christmas 
carols brought us to tears.” 

Even small gestures matter. Two 
years ago, Gallant recalls, Mrs. 
Claus called a little boy “pre-
cious” as she helped him get in 
line to see Santa. 

“He gave her the biggest hug 
and didn’t want to let go,” Gallant 
says. “He did the same with San-
ta. The teacher came to Mrs. Claus 
in tears as the class was leaving, 
saying that little boy would never 
be called any endearment and 
wouldn’t see Santa if it wasn’t for 
us coming.”

 
A community effort 
Sometimes teachers approach 
Kiwanians during the event to ask 
whether they have extra bags for 
students who won’t get presents 
for Christmas. At moments like 
those, the club’s appreciation for 
community participation runs 
high. For instance, it helps keep 
the budget at about CAD$6,000. 

“Even though our numbers 
have increased,” Gallant says, 
“our costs have remained the 
same or less these past two years 
because of the generosity of our 
community. The stores help by 
donating some of the items (for 
the giveaway bags), and others 
give us discounts. If we don’t 
call them, they call us to see how 
many bags we’re filling this year.” 

Such enthusiasm makes the 
Santa Project a signature project: 
It attracts the media and it’s a 
good recruiting tool.

“Once you’ve been part of this 
project, you truly want to be-
come a Kiwanian,” Gallant says. 
“Despite all the work, one smile 
makes it all worthwhile. And we 
get 2,100 smiles, and almost as 
many hugs.” K

This story and accompanying photos 

were submitted by the Lloydminster 

Kiwanis Club. Tell us what your club is 

doing at shareyourstory@kiwanis.org.
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CLUBS IN ACTION

E
veryone could use a little 
more comfort these days. 

Members of the Lagu-
na-Saddle Hills Kiwanis Club in 
Laguna Hills, California, have 
comforted kids around the world 
with handmade “Healing Bud-
dies” dolls since 2015.

“There are so many 
children in our county 
who are in desperate need 
of hope, of love, of joy 
in their lives because of 
their situations,” says club 
member Dottie Jefferies, 
the sewing coordinator 
for the Healing Buddies 
project.

The experienced cro-
cheter and sewer orga-
nizes volunteers from 
her Kiwanis club, the 
Saddleback College Circle 
K International Club and 
Kiwanians across Orange 
County, California, to 
make the dolls for kids in 
need. The 15-inch mus-
lin dolls are cut from a 
pattern, stuffed, sewn and tagged 
with a Kiwanis identifier.

Dolls are given to children in pe-
diatric hospitals and to those who 
have been impacted by natural di-
sasters, as well as young residents 
in domestic abuse and homeless 
shelters. Local fire and police 

authorities and court-appointed 
special advocates share Healing 
Buddies with children who have 
witnessed traumatic events.

The toys come with a certifi-
cate, a colorful crochet hat and 
markers for children to draw 
their own facial features.

“They help them embrace any-
thing that comes their way,” says 
Jefferies of the dolls.

The Laguna-Saddle Hills 
Kiwanis Club covers the US$35 
material cost per doll.

Volunteers and pediatric 
therapists personally deliver the 

dolls to children in local facilities. 
A fellow club member also has 
distributed dolls internationally 
to children in Uganda, Jordan, 
Mexico, Jamaica and Vietnam 
through his work with medical 
missions at the University of 
Southern California, Irvine.

Jefferies says that all 
children respond the 
same when they receive 
a Healing Buddy: “‘Can 
I really take it home?’ 
They can’t believe it’s 
theirs.”

In 2019 alone, members 
of the Laguna-Saddle 
Hills Kiwanis Club and 
the Saddleback CKI Club 
distributed 1,725 Healing 
Buddies.

Before the pandemic, 
volunteers created and 
delivered dolls year-
round. Now they’ve 
pivoted to sewing face 
masks for healthcare 
workers.

Volunteers are ready 
to get back to delivering dolls 
as soon as it’s safe. Nothing will 
keep them from their commit-
ment to uplift children and 
remind them that people in their 
community care.

“It’s a heart-to-heart thing,” 
says Jefferies. K

CALIFORNIA KIWANIANS MAKE SPECIAL DOLLS FOR KIDS UNDER STRESS.
BY LYDIA JOHNSON

Comforting companions

This Office Depot business savings program is administered by Excelerate America.
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Get your Store Purchasing Card sent to your phone right now. 
Just text "KiwanisCard” to 844-446-6358. 
To shop online, register at http://bit.ly/Kiwanis_OD 

This Office Depot business savings program is administered by Excelerate America.  

 
20% to 55% off 
retail on cleaning  
& break room items. 
 

Average 10% off  
retail on 200 
technology core items. 
 
 

Pricing Summary & Program Advantages

Special pricing on 
copy and print services

$0.027 black and white copies 
$0.29 color copies  
40% off finishing services  

 

 
20% to 55% off 
item office supply 
core list. 
 

 
10% off branded; 
20% off private brand  
ink & toner core list. 
 

Plus, 5%-10% off virtually all products 

at Office Depot OfficeMax. 

Free next-day 
shipping on orders 
of $50 or more.  
 
 

S M A L L  B U S I N E S S  S A V I N G S  P R O G R A M  

My Files and 
Brand Identity 
Access  
 
 

Just use your exclusive  Kiwanis  Store 

Purchasing Card, shown at the right.
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CLUBS IN ACTION

T
he coronavirus pandemic 
not only forced all of us to 
press pause on our “normal” 

lives, but also to find creative 
ways to keep doing the things 
we love. That’s exactly what 
many Kiwanis clubs around the 
world are doing, including the 
Golden K Quincy Kiwanis Club 
in Illinois. 

In December, the club began 
collaborating with Children’s 
Medical Ministries (CMM), 
a nonprofit organization that 
assists children and families in 
poor and developing countries. 
Their joint goal was to provide 
high quality, personally fitted 
Beeline wheelchairs to children 
with disabilities in Guatemala. 

“These Beeline wheelchairs are 
unique,” says Marvin Kerber, 
the club’s former secretary. 
“They provide more comfort, as 
they can be reclined to a position 
better suited to the child’s body, 
and the chair can be readjust-
ed as the child grows. It also 
includes a desktop.” 

Not only does this wheelchair 
provide children the gift of 
mobility, it also enables them to 
go to school and pursue their 
education. 

“Children in poor and de-
veloping countries are many,” 

says Tieken. “There is little (or 
no) government assistance, and 
children are born with severe 
disabilities or develop illnesses 
that develop into mental and 
physical disabilities. The needs 
are many and ongoing.” 

Due to travel restrictions, the 
chairs are now fitted via Zoom, 
allowing physical therapists in 
the United States to connect with 
wheelchair technicians in Gua-
temala. CMM president Mary 
Tieken says this virtual fitting 
clinic serves as 
a prototype for 
future and on-
going cost-effec-
tive wheelchair 
distributions 
throughout the 
world. 

So far, the club 
has gifted three 
wheelchairs to 
Guatemalan 
children in need. 
For each, they’ve 
been able to 
view, via Zoom, 
the process of fit-
ting and sending 
these children 
home with a new 
wheelchair. 

“Kiwanis clubs 

today do need to adjust to the 
times. Holding meetings is diffi-
cult, and getting attendance is 
difficult, especially for senior 
clubs,” says Kerber. “We need 
to continue being creative.”

This project was initiated and spear-
headed by Kiwanis club member 
Robert Garmer, 91, who recently 
passed away from COVID-19. He 
was a beloved member of the club, 
and for many years was very active 
in supporting and helping CMM. K

THE PANDEMIC DIDN’T STOP ILLINOIS KIWANIANS FROM PROVIDING 
WHEELCHAIRS TO CHILDREN IN NEED.

BY WENDY ROSE GOULD

Gifting mobility
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kiwanis.org/store

Help your friends and colleagues express themselves with these 
classic writing gift sets and journals. They make great stocking 
stuffers for your family too! 
 

THE WRITE GIFTS 
FOR EVERYONE. 
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HISTORY MYSTERY
Continued from page 33

In fact, the Detroit club wasn’t 
the only one wrestling with the 
direction that founder Allan 
Simpson Browne had established 
for Kiwanis. While Browne want-
ed it to be strictly a business club 
with social benefits, others were 
growing restless.

“Behind the scenes, and prior 
to the convention, men were ma-
neuvering,” writes Jonak. “Three 
Kiwanians — displeased with the 
‘We Trade’ motto and Browne’s 
perceived stranglehold on the 
organization — considered a pro-
posal to abandon Kiwanis.”

With Kiwanis still in its infancy, 
Joe Prance, Roe Fulkerson and O. 
Samuel Cummings were building 
momentum to craft guiding prin-
ciples for the organization.

“Our code of ethics, our ideals 
and purposes, have already 
been expressed in service,” said 
Cummings, then the international 
secretary of Kiwanis. 

“Let every Kiwanian who is in-
terested in the development of the 
spirit of Kiwanis put his concep-
tion into writing 
and send the 
article to me,” 
he wrote in the 
December 1918 
issue of the Kiwanis 
Torch, “and get such 
wealth of material 
together that we can 
sift out a most adequate 
statement of Kiwanis 
principles and purposes.”

Many members believed 
the principles of fair dealing, 
service, civic pride and the 

“golden rule” should extend far 
beyond matters such as business 
and gaining members. For them, 
selfless acts of service for the bet-
terment of the community was 
precisely the direction that clubs 
lacked. One Kiwanis magazine 
stated frankly that the Kiwanis 
club is all about service: “To real-
ize more fully that I live not for 
myself, but for others.”

Walter’s story embodied this 
expression. 

After Walter’s mother married 
Malkowski, she petitioned the 
Illinois Children’s Home and 
Aid Society to regain custody of 
Walter. 

“A thorough investigation of the 
ability of the stepfather to pro-
vide a suitable home for the boy 
seemed satisfactory,” says Jonak, 
“but the aid society told her it 
needed to contact the Kiwanis 
club to obtain its opinion on the 
matter.” 

The club approved. Indeed they 
were pleased that Walter would 
be reunited with his mother. 

For the Detroit Kiwanians to have 
cared for Walter in the meantime, 
Johnston said, had been “the best 
thing that ever happened to the 
club.” 

Now they had a new direction. 
Walter had helped build a vision 
not only for the club, but also for 
Kiwanis: to help underprivileged 
children in the community enjoy a 
better life. 

The fates of Walter and his family
According to Kiwanis accounts, 
Walter went to school and became 
a lawyer on the west coast of the 
United States. But further investi-
gation seems to prove that untrue. 

A 1930 U.S. Census record from 
Chicago states that Walter had not 
sought higher education. At age 
20, he lived with his stepfather, 
mother and all of his siblings. 
He was listed as a machinist for 
an electric company, as was his 
brother Steve (who had eventu-
ally made it to the U.S. with his 
sister Marie). 

On August 11, 1934, Walter 
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married Adeline Sobolenski. By 
the early 1940s, he had a house of 
his own and three children, Ralph, 
Roberta and William. He had also 
switched professions and became 
a cabinetmaker. 

Good fortune arrived again for 
Walter at the end of 1942, when he 
petitioned for naturalization and 
became a U.S. citizen. 

Walter’s biological father was 
not so lucky.

Having cut ties with his former 
family, Francis Nalaski made his 
way back to Poland. At the age of 
60, he suffered the fate of many 
Polish citizens during World War 
II: On October 16, 1942, under 
the Nazi-controlled State Crim-
inal Police in Konigsberg, Franz 
Nalaski was executed by guillo-
tine.

As Walter’s birth father’s chap-
ter closed, so too did Walter’s. He 
had one more daughter, Sandra, 
but then died at the age of 40. His 
wife lived until she was 81.

During Kiwanis’ early years, 
there were a few examples of 
club generosity for orphans and 
widows of World War I. But none 
captured the imagination the 
way Walter’s story did. 

In the end, it reminded clubs 
of the true potential of Kiwanis, 
inspired a movement to help poor 
and orphaned kids and symbol-
ized a turning point for an organi-
zation struggling with its identity 
and purpose. 

So much of Kiwanis’ mission of 
serving the children of the world 
had begun with one abandoned 
boy: Walter “Kiwanis.” K
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WORKBOOK

Value your partners 
CREATE A RELATIONSHIP THAT BENEFITS BOTH YOUR PARTNER AND YOUR CLUB. 

P
artnerships are vital to business, and it’s easy to 
see how we can accomplish more together. Part-
ners can bring us funding, amplify our message, 

elevate brand awareness and increase impact. But 
what can your Kiwanis club offer its partners?

Think about who your Kiwanis club works with 
in your community — and remember to give as 
much as you receive. From Boys & Girls Clubs to 
schools, local car dealerships and small businesses, 
your club probably works with all different types of 
people and businesses. 

Be a catalyst. Explore all the advantages avail-
able in the world of partnerships — and go farther, 
together. 

Here are some ideas to get you started:

• Build relationships among your partners. Invite 
partners to your next project so everyone can meet 
and mingle. 

• Set up a dinner to thank all of your partners and en-
courage them to collaborate on upcoming projects.

• Take on an extraordinary adventure like moun-
tain climbing or play a game that requires the 
group to achieve goals through collaboration.

• Surprise and delight your partners every chance 
you get. When they arrive at your meeting or 
service site, welcome them with a sign displaying 
their name. And remember birthdays; people 
appreciate it when business relationships become 
humanized. Drop a handwritten note on the an-
niversary of your partnership. Everybody loves 
a cause for celebration. Give a partner shout-out 
on social media. This strategy says to the public: 
“We care about our partners.”

Discuss this topic at your next meeting. Who are 
some of your partners and sponsors, and how can 
you make these relationships more special?

PARTNER IDEA
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SEE THE

106TH KIWANIS INTERNATIONAL CONVENTION    |   JUNE 23-26, 2021

Captain Chesley “Sully” Sullenberger famously crash-landed a plane in a New York City river. Get insights 
on preparedness at the Kiwanis International convention — straight from the man himself. And hear how 
Kevin Caroll combines education and play for social change. Also see Ethan Zohn, "Survivor: Africa" winner 
and cancer crusher. These stars and others will be there. Will you? 

Join us in person or online. Details at kiwanis.org/convention. 
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Kiwanis Intl. 3636 Woodview Tr. Indianapolis, IN 46268-3196 USA

ELECTRONIC SERVICE REQUESTED

WHAT’S YOUR STORY?
If your club has a success story, simply 
email a summary and a few photos 
to shareyourstory@kiwanis.org to be 
considered for possible future use in 
Kiwanis International publications.

READ KIWANIS 
MAGAZINE 
ONLINE

Enjoy the inspiring stories you love from 
Kiwanis magazine, plus added content, 
slideshows and video.

Visit kiwanismagazine.org to read 
about great Kiwanis projects, and then 

share those stories and photos via social media 
buttons for Facebook, Twitter and Instagram 
found right on the page. It’s that easy. 

When you read something you love, pass it on. 

#kidsneedkiwanis #kiwanis
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